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ABSTRACT

The purpose was to study satisfaction on fixed deposit receipt service of government
housing bank. The study aimed at the four part of demographic factors, customer
relationship factors, marketing mixes and satisfaction on fixed deposit receipt service of
government housing bank including the four part of marketing mixes

The sample was selected from 200 respondents who used service on fixed deposit
receipt service of, government housing bank. The data analysis used the description
statistic and inferential statistics.

The fidings were as follows (1) the principal of respondet were female, age
between 21 - 30 years old. More respondet who are government officer have income
between 30,001 - 50,000 bath per month (2) Inferential statistics was used analysis
demographic factors such as gender, age, occupation and income The two parts of
demographic factors affected the satisfaction on fixed deposit receipt service of
government housing bank head office. Moreover, gender and occupation are not influence
the satisfaction on fixed deposit receipt service of government housing bank head office.
(3) Simple regression analysis was used customer relationship factors on the influence of
the satisfaction on fixed deposit receipt service of government housing bank head office.
And (4) One - way ANOVA and multiple regression analysis was used the four part of the
factors marketing mixes such as activities, place, product and price on the influence

satisfaction on fixed deposit receipt service of government housing bank head office.

Key Words :  The comments of customer relationships,The comments of marketing

mixs & satisfaction on using service the Government Bank
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ANAN VAR UADNITILATIZAUUUOANDELTIAUDEN918 (Simple Regression Analysis)
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