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Abstract

The objectives of this research were (1) the image and reputation of
website which associate with consumers’ purchase satisfaction; (2) the quality
factor of the website in relation to the satisfaction of purchasing the products
of the buyers through the website; (3) the quality of the service of the website
in relation to the satisfaction of buying products from consumers through the
website; (4) the quality of the contact of the users of the website in relation to

the satisfaction of buying products from consumers through the website; and



(5) to study the trust of the website in relation to the satisfaction of consumers
buying products through the website.

The researcher used a questionnaire to collect data from the
respondents, consisting of 3 parts. Part 1 questionnaire about general
information of the respondents. Part 2 questionnaire about the image and
reputation factors. Part 3 satisfaction in buying products of respondents.

The research found that most respondents are female. most of them
are between 31 years and over. Single status, average income per month
30,001 - 50,000 baht and bachelor degree education the respondents in
different age groups had different levels of satisfaction, image and reputation.
Respondents with different monthly income have different levels of
satisfaction, image and reputation and respondents with different educational
levels had different levels of satisfaction, image and reputation analysis of
multiple regression statistics showed that the image and reputation factors are
related to the satisfaction of purchasing products. With the highest quality of
service, followed by trust the quality of the user interface and the quality of
the website, respectively, all statistical analysis performed with statistical

significance at the level of 05.

Keyword: The image and reputation, Website quality
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