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ABSTRACT

This research aims to study 1) the decision making process to subscribe for Netflix
streaming service of the millennials in Bangkok aged between 18 - 34 years; 2) the impact of
marketing mix and brand equity on the decision making process to subscribe for Netflix
streaming service of the millennials in Bangkok aged between 18 - 34 years; 3) the decision
making process to subscribe for Netflix streaming service of the millennials in Bangkok aged
between 18 - 34 years based on demographic segmentation.

This research used a survey questionnaire as the data collection tool, carried out on a
sample of 400 respondents in Bangkok aged between 18 - 34 years. SPSS software was used to
process the survey statistical data including frequency, percentage, mean and standard
deviation. The researcher carried out a hypothesis testing using t-test and a statistical analysis
using One-Way ANOVA technique. LSD method and multiple regression were used for pairwise
comparison on any differences found.

According to the hypothesis testing, it is revealed that the brand equity factors that
affect the decision making process to subscribe for Netflix streaming service of the millennials
in Bangkok aged between 18 - 34 years are brand association and brand loyalty. The marketing
mix (7Ps) that affect the decision making process to subscribe for Netflix streaming service of
the millennials in Bangkok aged between 18 - 34 years are product, price, promotion, people
and process. Based on the demographic analysis, the millennials in Bangkok aged between 18 - 34
years with different ranges of income have different decision making process to subscribe for

Netflix streaming service, which may result from the monthly service fee that is relatively high.
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