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ABSTRACT

The objectives of this study were 1) to study a decision making on
purchasing products from application instagram of customers 2) to study a decision making
on purchasing products from application instagram of customers separated by population
3) to study 7P’s of marketing mix affecting a making on purchasing products from
application instagram of customers

The sample group was 400 people of customers who using application instagram in
Thailand. The questionnaire was used to be a tool for collecting the data. The data
collected were analyzed by using the frequency, percentage, mean and standard
deviation. The hypotheses were tested by Independent Sample (t-test), One-Way ANOVA
(F-test), in case of its had statistical significant different testing a pair of variables by LSD
was used to test hypothesis for each pair in order to see which pair are different and
Multiple Regression.

The results of hypothesis testing showed that who using application instagram in
Thailand with population factors include gender, education and income per month were
different, and who using application instagram in Thailand with population factors include
with population factors include age and were no different. Moreover,
7P’s of marketing mix included promotion product place and price were found to affect a
decision making on purchasing products from application instagram of customers
Keywords: a decision making on purchasing products from application Instagram ;
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