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ABSTRACT

A study and Research on Factors affecting the customer’s selection of So Smart credit card of
TMB bank. To start with, personal factors. Which includes, gender, age, status, education, occupations,
and income. Next, the level of 6P’s of the marketing mix and how much they impact on the customer’s
decision to use the credit card. The 7P’s consists of Product, Price, Place (where they distribute the
products), Promotion (how they market their products), People, Process and Physical Environment.
There were 400 representative samples. Last, The tools used to collect this information were
questionnaires analyzed by using software that calculates the frequency of the percentage, the mean of
X and standard deviation (SD).

Based on the current research, Firstly, from the Personal factors, 223 answers are from women
and is calculated as 58.25 per cent, whereas 167 male as 41.75 per cent. The average age of the users is
31-40 and calculated as 43.75 per cent. Single ones were 70.5 per cent. 325 of the representatives are
Bachelors, accounting for 81.3 per cent. 251 of them are employees from private companies, accounting
for 62.7 per cent. Also, their average income is 20,001-30,000 baht, with a total of 175 people, or 43.8
per cent.

Secondly, the marketing mix (7P’s). People were the most valuable factor. Followed by Price,

Process, Physical Environment, Place and Promotion respectively and very valuable factor is Product.

Keywords : Factors affecting; Credit Card So Smart
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