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ABSTRACT

This independent study has the objectives (1) To explore the demographic
characteristics Marketing Mix Factors of K Mobile Banking Plus Application Users Kasikorn
Bank Public Company Limited for working people (2) To study the influence of
demographic factors on user satisfaction of the K Mobile Banking Plus application. Kasikorn
Bank Public Company Limited for working people (3) To study the influence of marketing
mix factors on user satisfaction of the K Mobile Banking Plus application. Kasikorn Bank
Public Company Limited for working people The sample used in this independent study
was the working age population. In Bangkok, number 400 people using questionnaires as a
tool for data collection The statistics used in the descriptive analysis were percentage,
frequency, mean and standard deviation. The hypothesis was tested for comparison. The
statistical t-test was used to test the hypothesis using one-way ANOVA statistic. Using the
LSD method and testing the hypothesis using the Multiple Regression Analysis (MRA)

regression statistics.



Result of hypothesis test item 1 revealed that different age, occupation status and
income had an effect on Satisfaction of K-Mobile Banking Plus Application of Kasikorn Bank
Public Company Limited of the Working People Gender and education level Different does
not affect Satisfaction of K-Mobile Banking Plus Application of Kasikorn Bank Public

Company Limited of the Working People

Result of hypothesis test item 2 Marketing mix factor Product aspect Distribution
channels, personnel The physical processes influence Satisfaction of K-Mobile Banking Plus

Application of Kasikorn Bank Public Company Limited of the Working People
Keywords : Mobile Banking , Application , Financial Transactions
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