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ABSTRACT

In this independent study, the objectives of this study are to (1) explore the demographic,
marketing mix factors, and acceptance of using technology factors of Generation X and Generation Y in
Bangkok (2) study the influence of demographic marketing mix factors, and acceptance of using
technology factors toward the decision to use financial service on mobile banking application of
Generation X and Generation Y in Bangkok. The sample groups of this study were generation X and
Generation Y in Bangkok of used mobile banking application was 400 customers. In this independent
study used questionnaires to collect the data. The data were analyzed by descriptive statistics including
percentage, frequency, mean, and standard deviation. The inferential statistics for hypothesis testing was
Independent Sample t - test, One — Way ANOVA statistics was used to test the variance of the two
variables, If differences are found, they will be compared in pairs by using LSD method Multiple
Regression Analysis (MRA) was also used to test the hypothesis.

The study result found that most of the samples group were female, Generation Y, ages were
between 23 — 30 years, status single, education level bachelor’s degree, occupation civil officials and state
enterprise employees, and having monthly income between 15,000 — 25,000 Bath. The questionnaire
asked samples group’s opinion for marketing mix did affect the decision to use financial service on mobile
banking application findings revealed that the most for marketing mix that product, place, and process.



Acceptance of using technology factors findings revealed that the most for perceived usefulness and
perceived ease of use. The decision to use financial service on Mobile Banking Application, the most that
the dedcision to use, and choice of the decision.

The hypothesis test represented that different sex, occupation, and income did affect the decision
to use finandal service on mobile banking application of Generation X and Generation VY in Bangkok. That
different Age, maried did affect the decision to use financial service on mobile banking application of
Generation X, but did not affect the decision to use financial service on mobile banking application of
Generation Y in Bangkok. That different Education did not affect the decision to use financial service on
mobile banking application of Generation X and Generation Y in Bangkok. Marketing mix factors that product,
place, process, and physical did affect the decision to use financial service on mobile banking application of
Generation X and Generation Y in Bangkok. Acceptance of using technology factors that perceived usefulness
and attitude toward using did affect the decision to use financial service on mobile banking application of
Generation X, and acceptance of using technology factors that perceived usefulness, perceived ease of use,
and attitude toward using did affect the decision to use financial service on mobile banking application of

Generation Y in Bangkok.
Keyword : The Decision, Financial Service on Mobile Banking
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