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ABSTRACT

Objective of this study 1) to explore demographic characteristics. Marketing mix factors of
Kasikorn Bank employees. 2) to study the influence of demographic factors Marketing mix factors
That forward the buying behavior of Kasikorn Bank employee. The data were collected by using a
sample group of Kasikorn Bank employees who bought life insurance the total number was 400 persons.
The data collection tool was a questionnaire for Factors Affecting Buying Behavior of Kasikorn Bank
Employees Questionnaires Collection Tool. The data was analyzed by using a computer program,
statistics used in researching personal factor data, using descriptive statistic by finding the frequency
(Frequency), percentages (Percentages), and analysis for hypothesis testing. The T-test, one-way
ANOVA analysis and the Least-Significant Difference (LSD) pair test were statistically significant at 0.05.

The study found that Demographic data of the respondents, it was found that most of the
employees were female. They are 30-39 years old, average monthly income between 20,001 - 30,000
baht, have the highest education level at the bachelor's degree, are single, and most employees do
not have a genetic disease.

The results of the study on information about product marketing mix of Kasikorn Bank
employees found that employees had opinions on the product marketing mix, price and distribution
channels. Overall at the highest level Kasikorn Bank Employees The opinion on the overall promotion
marketing mix was at a high level.

The results of the hypothesis testing showed that employees with different demographic
characteristics were age, highest education level, status and genetic disease. Have different buying
behavior for life insurance and employees with different gender and income have the same behavior
in purchasing life insurance. Marketing mix factors include Product aspect, price aspect, distribution
channel and marketing promotion. They are related to purchasing behavior of Kasikorn Bank employees.
Statistically significant at the 0.05 level.

Keywords: Kasikorn Bank employee; life insurance
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