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Abstract

The purpose of this study is to examine the Social media influence, quality relationship percept of
product quality affect consumers' purchase decision to healthy food through mobile application in
Pathumwan District. Bangkok factors include demographic factors, social media influence, quality relationship,
percept of product quality. The 400 sample were drawn from consumers' purchase decision to healthy food
through mobile application in Pathumwan District. Bangkok. Data were analyzed by using the frequency,
percentage, mean, and standard deviation and collected data from questionnaires with T-Test, F-Test (One
way ANOVA), and Multiple Regression Analysis.

The study indicated that the most consumers' purchase decision to healthy food through mobile
application in Pathumwan District. Bangkok of the respondents were female, age 20-29 year, single, received

Bachelor’s Degree, received monthly income of 10,001 — 20,000 bath, civil servant or state enterprise

employees and no underlying disease. social media influence, exposure to news, opinions from consumer
reviewers were at high level ()? = 3.70). When each aspect, it was found that the aspect has the highest mean
were facebook (X = 4.45). Quality relationship were at high level (X =3.96). When each aspect, it was found
that the aspect has the highest mean were relationship satisfaction (X = 4.05). Percept of product quality
were at highest level (X =14.05). Consumers' purchase decision to healthy food through mobile application

were at high level (X = 4.15). When each aspect, it was found that the aspect has the highest mean were

inner pursuit (X =4.32).

The results of hypothesis test show that (1) consumers' purchase decision to healthy food through
mobile application in Pathumwan District. Bangkok with different age, servant and congenital disease had
different overall purchase decision to healthy food through mobile application at statistical significance of 0.05
levels. (2)  Social media influence had effect the consumers' purchase decision to healthy food through
mobile application in Pathumwan District. Bangkok at statistical significance of 0.05 levels. (3) Quality
relationship, commitment had effect the consumers' purchase decision to healthy food through mobile

application in Pathumwan District. Bangkok at statistical significance of 0.05 levels.And (4) Percept of product



quality had effect the consumers' purchase decision to healthy food through mobile application in
Pathumwan District. Bangkok at statistical significance of 0.05 levels.
Keyword: Purchase Decision
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wUulgaunlunuugeuny newdiluldanuas

2. {AgeldTimsdmiuvuaounalvinduineaifidnuaslndidssiungusognsiimaideldlums
Aeszideyanside Sy 34 au evhmsnseseumAimdosiu (Reliability) Tngl#38mavmenduuszavs
kaan1AsaUUIA (Cronbach’s Alpha) (Cronbach,1974) §w'§waﬁuaq§aé’mmaau1aﬂ UM UASUT1IENTAY
Anwiuanniin3Tesiuilnawiniu0.781 Yadenanm enuduiug duanuilevelaluemuduius winduo.827
suediela Wity 0.942 uazsua AL WinfU0.847 Jaddunissusfenmunmussduindy 0874
wazArmudetureanisinauladoomsiiioguamaiuluuisueunaindureuilaaluvauyaiy
namLNUAT Auntsueaiutlaym winiu 0.840 sumswansnaelu windu 0.849 uagdunsuwanvaeuen
winru 0.707

YA @ o

3. WofAdeideunnseswnuiulge ufly TnsveAuinwuaziunnuAniulazanuiiiureuves
omitinuBnads aldieteddiefifivssavinm Sahuuvasumuadiuay sl Tuasununguseg el
Avallumaide
6. mausIvTINTaYa
fidelsiuuvasunuatiuanysaifiiunsuluagiuanudivseunnenasdivinwndiduns
Soviuuuasumueseulay ievimaiudeyannnguitegisiiiimua $1uam 400 Ay Fangusoene Aongui
frauladendeonadioguamilinsweundeduvesuilaaluamuiu njumaviues lomsduiuy
Sadgdeuuuaran Smdmnifunuradeyansu 400 ya sxdiiumslutuneusoly Ae msthdeyaiiléin
TWengianamalagriulusunsunoniauneidnsagunieada SPSS
7. mailan15aiaTizvideya
1. afifdanssouun (Descriptive Statistics) Tlumsmzvidayadad

1.1 [¥rn¥ewaz (Percentage) uazaAAnud (Frequency) ﬁué”;uﬂsﬁﬁizﬁumﬁmL%aﬂzju laun
Jadeauyarausznaume e 81y anumwaNsa seaunsiin Melarameueinuaslselsedndi

1.2 14eade (Mean) uazdnidsauunasgiu (Standard Deviation) Auulsiidiszsunisin
GeUsina Idun Svisnavesdedsrmeaulat aumw anudinius masuifnanmuesdudi uasnsiadulate
onsitegumEuleLeUnART e lanlunUyail ngavmvuAS

2. afifeyanu (nferential Statistics) Wlumsdinszvidesadsdl

21 efinnszuumsiaduladendeomaioguaminuliuneueundind uresusinely
WU ATIMIIUAS uunasnea arldmslineideyaniuafiAinsnageu ttest

22 iefnnszuumsiauladendeomadioguammiulineueundinduresuslnely

WAUNITU NTVHIVUASTMUNANLENY A0UMNELSH Seiunsanu Telaiafesalsiou 01dn uaglsauszaem
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wlimalieseideyameaifnuulsusiumaien (One — way ANOVA) vnwuauuand19aziinlugnis
Wisuleuluseg lneldisves LSD
23 iilefnwdviswavesdedsaueaulall uam awduius Mssuiimanmussdudn

wazmsnaulateemaiiiogunimdiulinsuweundinduvesiusinalumauyaiu nammmuas a¢ldnns
TpenideyamuatiAnnneenyiam Multiple Regression Analysis
HANNIIY

mpideyauuUeUNMTITy Bosdvinavesdoduonulatl Aanmeanudiiug uarmssusie
AunaLAn dsuarensinaulatosnsgummsnuliuieeundiaduresduilnelueunatu nsawmemuas
ansoagUamsiTeldfwelui

naneszitadudnyrraveeiuslnaluwanaiu ngamavnues dulngdunavds o1g 20
- 29 U anunnlan szaunsanunszauUsqens sielaseiou 10,001 - 20,000 U 81TNSUTIUNITHTD
ninusFiavia uagliilsausedem

namsiiasyitadedvinavesdedsnusaulativesiuslaaluaunuiu ngammmunaslaeninsau
ogluszaummddapnn lneFewnuddudal whya (Facebook) gyt (YouTube) uazqiia (Google)

HamTiTeitadenann euduius vesustnaluwmunuiunsavmavnuastaen s eglusedu
auddayann elasansesiu wuin e luseiudAnyan TneBesmuadusil grumnufioelsly
g snurnudela wazduANLgAuALE

Han15IAzvidadenisiuitnunmuesdudi vasustaalumuyu iy nsavmunuaslagn1ng iy
aglusgummdfsyan

nan1siesginmsdadulatesmsidiequnmkuluuisweundiaduvesuilaalulmuyutu
nyawmamuns Ineamsin egluseiumuddnn defiTsansesu wuin fsuileglussaudapnniias
Tne Sewmudndu el sumswenonmelu funmsueadiuliam uay fumsusnannieuen

namaiUisuiisunisindulatesmaiioguamriluusueundiaduvesiuslnalu an Uyt
nssmvuAs Suunautiadediuyana Usznoudae e 01y aonuam sedumsine meldiadesoiion
13 warlsaUszsi anunsnazunieide 1ded fuslaelununuiu nsawmenuns fiiony 013w uasls
Uszdnen ﬁﬂﬁmsﬁmﬁuh%ammﬂﬁaqmmwshuimmmaﬂwﬁm%u‘lﬁmamwsawiwﬁ’u

mamﬁmeﬁ{]a%’a@w%waﬁuaﬁaé’mmaaﬂaﬁﬁmam’amsé’m?«u‘i&u%@mmmﬁaqsum‘wm'mimma
wouviedumasiusTnAluamunriu nsamemuas aansaasumside 6 dadedvnavesdednuennloy
Frumadafusmmsarmiaduaintdniiwesuilae Snadensiaduladesmaiiogunimiiuluue
weunaleduvesffuslaalumunuiy ngaymamuaslun e

ansinziladedununmeudiius desenoude anufianelaluauduiug amnudola
wazaynifuiinadon1sinauladoemsiitoguaimiuluursueundiaduveduilnaluvauya iy
nsuMIUATTsUsENaUR e dunsueaiiulm dunsueamamaelu uagdunsLasMeuen
#113083UN1539Y (it Uadetadedununimanuduius Auauyniu finadensdaduladooims

Weguamniliueueundinduvesiusinaluwnunaiu nyammavnuas Tunwsu
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pansieneitladedumsiuiimunmusduiinadonmsiadulatoownaiiogunimkiuline
wounatnduvesfiuilnaluununuiu nsammamiuas Jsuszneudie Mumsueaiiuiym dunsuesiaion
melu wazdunssanneuen annsaagunmside il Yetedunmetuimunmassaudi uadenis
dadulatoownafieaunwiluuerendinduvesuslaaluanunuiu nsaymamuaslufiunisuoad
Tayy sumsusnammely wagdmumswansnmeen
unayUiazanysIena

1. wan1sAnwinisiaduladeamaifioguaimiiuluuisueundinduvestuilaaluwauyuiy
ngammasmuAs Tneawsaeglussiuinn Welasandunesu wuih suifdeietosande sumsuaan
meuen Mo dumeduslaasuiussusaduiaam nusasnsouammmmsdmsunaudlatymnan

mululs waglinszuiumsandulanudndlunsuntgwludestunnnesulideuwarsmmmuneainaieusn

=2

Fsenndostunuues ym Jazind (2560) ldAnuniladeiiddvsnasonainssumaznszuumssnaulalumsidon
%ammiuﬁaqéumww%fam%’wizmusumQ’mijqi’aﬁmLsuma"wLﬂaLﬁEN Jarinfivalan wudnssuumsandulaly
msdentemmseglussdusnmludumauanonnsly
2. wansnwinisiaduladoomafiequamiiuluuisweundieduresiuslaelumuyutu
nsawmvuAs Suunstadeyana liun we 01y aonunmausa seiumsfine neldiadedeieu e1Tw way
Tsausesi ansnsoaqUlaed
21 fualnelunuyariu nyvmannuas Afmeuaranunmsinatu silfmsdnauladems
doguameEulisweundiadilnsnmsslisnaty uanimeueranunvlifinademsinalatosnadieo
aunmuluvsueUniadu dafu i meneriemand sy iinelanviausaimafaaulatosmaiie
avnwsiulgueundindulasamaiiadiondaiy SeaenndesiuaiAdoves ym Jaging (2560) Jadeidl
Sm'é‘wam'awqﬁﬂiiuLLazﬂizmumié’]’mﬁu‘lﬁa‘luﬂmﬁan%@mmnﬁaqmmww%am%’uﬂsxmmm;jmjﬁaﬁmwum

a o o

suneiles sminfivalan wuinguitessdadufudgsisinuiifinerisiulazanuamenaiulifinasoms
dnanlateomaiiogunmenulinneueundiadussnsditfoddnymeadaiisesy 0.05

22 fuslnalunuyuiu ngammamuas Aiflenganstu vlimsdaduladoomnadiiegunm
sinlaneuetndiedulaenmssieiu uansinengfinadensindulatosvnafiegunmEuliuneueUndiady
ylimssaduladeomadioguamminulinnsueundiadulimiioutu Tnsorgiduannsavenldinsedums
dnauladoemailegunminlsnneneundiaduiiinetu Ssaenndestuideues gm Tazdnd (2560) Jadeiis
Sm‘é‘wam'awqﬁﬂiiuLLazﬂizmumié’]’mﬁﬂ%ﬂuﬂmﬁan%@ammﬁaqmmww%am%’uﬂsxmuéum;jmjﬁaﬁmwfm
Sunadios Sminfivailan nuinduiessdadufuddevimuiifiegstuliminauladesmaiiogunm
Ml Unarduuanastueg s iitud et atisydu 0.05

23 ffuslarlununuiu nsaymannuns Aflssdumsnuiuasselfiedesroidousnaiu il
nsindulateomafiogunmrulisueuniedulnsnmealiinneiu uanriissdumsinuliinadenis
é’m?{uiﬁ]%yammiLﬁaqﬁumwr;huimmmaﬂwﬁLﬂsiT'u Faaenrdasiuideves efnan #3103 (2560) Anwiladed

daasion1siinduladendnsiuriomnsedurnumaizdavesusinalunsavmamuas wudn nguiegenilseu
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msfnwuarselieienaioudeiu ilinadensdeduladeommsiioguamiuluuneweUndinduegned

o o

JedAuneedavisyy 0.05

24 ffslaaluimunriu ngammumues Afledwinedu ilimsinauladosmadiogummn
inuluunsueunaindulneninsiudieiu uansinendn fuadonisinduladesmadiequninsiuluue
weUndindu Teaenadoaiuidueaan a3nas (2560) Anudadefidmasdomssinauleterdndasionmsndu
sumalsdiessiulnAlunsamannues wui ondwehsiu lifiadensiaaulateemailegummsnlne
woundindueeeiileddeadffisesu 0.05

25 fuslnaluanunaiu nsammamuas Allsausesndarnstu vilfmsinauladoans

WegunmeuliueweUndndulaen s anseiu waneilsaussadainadentsdndulatioa mnsiiioaunimeiy

a a !

TuuneueUndiadu Ferenrneeiuifeves 4a Jazsnu (2560) UadeniiBvinadenginssuuaenssuiumsnndula

(Y] [

lun1siiendeomisieguainnseusulsenuveg nigaierinaundineiiles Jamdinfivalan

¥ '
A -~

Han1sAnwINUI ndudegeillseUszI iUl sdndulatesnsiteguankuliugueUnAatulag

'
v aaa

MNFTLANAN UL Ted AN NED AN SEAU 0.05

7

3. Han13ANYBVENavetHednueaulaldnasdensindulageo s o U N LI U B UNE R TY
vawuslaAlunUni iy ngammavunas ansnsoasUladall
3.1 BvidnavesdedirueeulatiinadonsinduladeeaiveguanEiuliuneweundindues

Y a

Fuilnelumumuiy ngavmamnuas Se3defianudivin fuilaeluanunsiu ngammammunsliadidase
Sviswanesdedsrmoaula Tusefuinn frnudiuin msdinsusmansanuAaiivantindivefuslaeidvina
somsinAulatsenadiogunmknlinneueundindu esntni e ufesdntilududiug aeandes
fusuwes nwufnil urgds (2558) 7ildinsAnuiFes dadededsussulatnnuduiusfugniganm
aduifusuaznsiuiienunmuesdudn nasensiadulalduinsiuuneseivesiuilnavyady
Tuwpngammnues samsidonuin dedsnueauladmaiensdndulaliuimssmmivesiuslnavyadu
TN IammamIIaS
4. wamsfnaun e udiiuiinadensindulateonaiiegunmeinluuneuendiedues
fuslolunuyariu ngawmavnuas ansnsoagUldsed
4.1 AunmANuduTusFumLgnY fnademsdndulateenaiitoguninduluue
weundinduvesuilnaluwmnuiu ngammuvnuas defidedmmuiiuit guilnaluwmnaiu ngammanuas
Tienudndgyretadonmunm muduiudsumuymiu Tuszsumnn Sanudiuinnsiilusldusaslsiduan
viliuslaadonldusnsluneueundinduitldeglutagtumnnninadenirldnuluenendindudu

1 a

wazauslnawslanazduinazdonldauluuisleUnantufles 9aiaLe FeaenrdssiuniiTeves nuusng

Y

= A v o = = o A o ¢ v v sw v v o & o e
uzadu (2558) Nlgvinnsfinuizes JadededsrueeulatdanuduiusiugnAnanmnanudumiusuagnissuis
AaMNYesEUA NinasdensindulaliusmsunesmuivewuslnayyaRtluangaunnavuas lagwuin

rnuynitudaasensiindulaldusmsiuuneimuivesiuslnaymyaduluunngannamuns

| @

5. MamsAnwinssuitmannvedumiiinadenmsinauladeeynsiiegunmeiliuewe undieduy

Yo

vawuslaAlunUni iy nsammviunas ansnsoasUlanal
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5.1 nMsfuitenaumnvesdudiniinasenisiindulageevnaeaunmsulineueundiatues

Auslomluwsuvuiu nyammavnues Sef3dedenuiuii guiloalueauyuiu ngavmanuns ianudase

mssuitananmaesduiitussaunn Sanuwivinguslanfninduiideniinaunng dewaifsoaunmues

a

U3lna msidendusndanuusnsdlusewmamnidinnninduiussinnidiesiuusisge uagguilnasuine

e

AN MRRAUAIAE NS USSR flansaneuaussiennufenisldd daonndesiuaidoves nuasmd
uzgdn (2558) AldimsfinuiFes dadvdednmenlairuduius fugninuamenudiuduasnissusia
AnunmvesAud Tiflnasomsdadulaliusmaiuuineimiivesiuslneuadslumnsammaruas Tnewuin
ms3usfananmuesduidmasiomsinaulalivinmsiuunelmimivesiuslnayyadlumnnganmanunas
WomnHuuingsmuiiguslaadenltuimanunmwesduiuasnsiuimsiin aunsanouaussaLfoas
vesffuslnald Bt s dmmuaninduemomumnddiinnnininiy
Jaiauauus

Mnansiteadell fdaausuuslunsife Weduldiduunmdunmsiaiuladenuilanens
diegunw uazamnsavlumeuns iR udunguilnaldediamnzan dhandesslovidedussnaunisne
audneiudedemoeulaflumstwvanagumamsnana daeluil
Uadeaaiyana

1. fadvduypradume nnamsiTeuandsiviuin fuslnaewnsiioguamidinesneiu vidliszeu
msfndulatonmafiogunmiluuisueundinduvesiuilaalunuyaiu nsmmamuaslneningy
lalsinatu o fusznaunsfireemaiteguaminumededsnuosulaiddsimsdulssiuauaulaioty
Gosdaduiumevesiuilna mnedagtiumdeuRsiunsguaguam wagmsnungusidudsasilnenaeuly
ifissusimemdaviiuifenuinademnsinusuiuasiuldlatumaguaguammenntu auiliing
dinduladeonmaitegummsnuluusweundinduiiviiouty

2. fafudruyanadiuety fuilnromadieguamiiionyinatu silissdunisinduladoonms
degunmsliueueundiadu Tasnmsasaty feifu fussneunsiivsomaiiequawensiuyssiu
auaulafefiuediadssueguesuslon mnzarademnguilnaomafiequamdnanniieny szt
20 -39 T Ssdemalidimasadulatoowafiegunmeindieneundiadusiaty

3. Yaduduyanasuaniunmasavesusinaemsiiteaun iTian e sas ey vilse UM
dindulateonmaitegummenuluueneundindu Tnsnmsslsisnetu dadu fussneumsiivsomadioguam

% ¥

Liaaslimnuddgegdaieiuladeduanunmansavesuslan eradumsenisdndulagesims

| v a

WeguanwnliueueUndindulanuddaienisdndulageansitegunmynaniunm

(% =2

4. Yadvdnyanadiuseiunsinu fuilanemnsiilequnmdifisziunsnwsnaiu vinlisgdu
mdinduladosaiiogunmriuluuneweundindulnenmsnlisinetu fadu fussneumsfivomadie
aummlsimslitiusduieiutafeiussunsfnmuesusln ussdsssumsinaulaloenaioguam
rnuluneueunaleduilaiunnneiu

5. fadudruynnasiuseldiadeseiiou fuslaremsiieguamdifiseldiadoreieusaiu il

seaumsanaulageemsiegua sl undindu Tnanwsslisneiu dedy fuseneunisivigems
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deguamlimadiulmduintuiafeduneldededeifouresiuilnn iesmnmadeiisvesoims
diogunmlutagtu Wuneiidiineldededoieurnatuansniussmuldynile

6. Yadvduynrasue®n nnnamsISauandsiisiuin fuslarevsiiieaunmitiiondnsnedu vils
seiumsinAulatoevsiiegunminlisneundiadiulpsamsaasiineiu fanfu fussneunsiivisens
Wioguandshimaduussdunuailaiotuizedadefuednvesiuilan mszeraieseiagy
PHEARUBINMIAUAS NN IMYBIsaTan g I il AN Ay laiuansinei damavilnisssumsenaulede
onafleguameiulineeUndiaduliwnndnetu

7. Yadudnyaradilsalszdi mnnamsideuandsiisiuin guilnremmsiitegunmitiilsauszsi
ssffu ilsedumeindulateomnafiegunminulueweundindulnsn sty dady HUsEnauNs
fngommaiteguamismsiulssiuanuadlafeiuFestadesulsalszddvesiuilan mneduilan
vunguealifodisludomwedsausssni dwaseszdumeinauladoenadiieguaminuliuieuouniedy
Ausneineiy
dvsnavesdesimuoaular

MnmamATouandiiiuin SvsnavesdedsauosulaiifsriumadafuinasaAaiiuantni
vosjuilng fnadeszdumsdnaulatosmsieguamaluuisueundiaduvesguslnalunuyuiy
NFANNAVNUAT i fuszneumsivevnsiileguamwiudedseueeulaimstinnuddyduogannlums
fanAntaeiuasiiunaalstudui Weliuuliunsuslnsenafieaunmluewanunsdes e
qummEulieneUndiedu wazdusTneasnsoseaulatieldosnesinganntu Gaeliussneunsfiauddu
ABUNIN AIIUFITUS

% =

1. fuanuitanelaluemuduiug mnnansideuandiliugn aamwanuduius dueuiiaelaly

£ [ 1

Auduius finaseszaumsindulagesmnsieaunimkiuluuieweundedu dely fusenauns « ansli

'
v =3 v a

rudRgyeurEiaelalueuduiusluegwnn astintsdneusy dunwdguassuulilissendend dany
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2. frunnandela MnuanATenandiiiuin aanmenudiius Fueudels Tuadesydunis
dnAulatoennadioguameEnuluueuountedu fudu fussnoums o eslimmddydumudeladuess
1n MsSnwssfumsguatazai AR sl Ul B UndIndu Weliuslnasanyssiivla wazlinda
Tumsl¥nuluuneueundiady
3. fuAnupNiY MNRan1FITeuansliiiui aanmauduRuSAueNNNTY TnadoseAunis

v a

dinaulateonmaitegummEnlineueundiadu feiu fussneunts 1 msliamuddnyiuemugmiuduees
winn msilvigulnededfilausyBuifiasidenlfonlineweundindusgwaiuaue Tmsdnlitlusiudusay
msdadiumsmeiieliuslnelifsezldusmslineueundiadudy

MITUFEIAUNINYDITUR )

Mnransidouandifiuin mstuifenuamusddudn fnadeszdunsindulatioomaitequam
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