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ABSTRACT

This study was conducted to find out the factors affecting decision in choosing online
videos on YouTube. The study could be the guidance for YouTubers or people who are
pursuing their career as YouTubers , including communicators on YouTube, in preparing and
improving the contents of the videos to meet the needs of the consumers.

This study is a quantitative survey research utilizing the questionnaires as the main
instrument to collect the data. There were 400 participants in this study. The data analysis
in this study featured Descriptive Statistics (Frequency, Mean, Percentage, and Standard
Deviation) and Inferential Statistics (Independent t-test, One-Way ANOVA and Multiple Linear
Regression).

The results of the study revealed that the difference of personal factors namely
gender, marital status, educational background, career, and income did not affect the
decision in choosing online videos on YouTube. However, the factors that affected the
decision in choosing online videos on YouTube were the lifestyle, the content presentation,
and the references.
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