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ABSTRACT

The purpose of this study was to compare the levels of opinions on the buying
decision of vitamin water during the COVID-19 epidemic situation among consumers in
Bangkok Noi District, Bangkok Metropolitan classified by personal information. This study
explored the Marketing Mix that influenced the buying decision of vitamin water during
the COVID-19 epidemic situation among consumers in Bangkok Noi District, Bangkok
Metropolitan and studied the attitudes towards the COVID-19 epidemic situation that
influenced the buying decision of vitamin water during the COVID-19 epidemic situation

among Consumers in Bangkok Noi District, Bangkok Metropolitan.



The population and the sample used in this study consisted of 400 consumers
buying vitamin water and those who are likely to buy vitamin water living in Bangkok Noi
District using the convenience sampling technique. The employed research instrument
was 5 points rating scales questionnaire. The research was found that the confidence
level of the Marketing Mix was equal to 0.912; the confidence level of the attitude
towards the COVID-19 epidemic situation affecting the decision to buy vitamin water was
equal to 0.891.; and the confidence level of the decision to buy vitamin water was equal
to 0.964. The data was analyzed using Frequency Distribution, Percentage, Mean,
Standard Deviation, t-test Statistics, One-Way ANOVA and Multiple Regression and
determining a threshold significance level at 0.05.

The research findings were as follows:

Higher proportion of female than male respondents participated in this study,
aged between 31-40 years old, graduated with a bachelor's degree, working as
government officials /employees of state enterprises, and most of them earned an
average monthly income 10,001 - 20,000 baht.

1. The respondents with different gender, age, occupation, and average monthly
income had buying decision of vitamin water during the COVID-19 epidemic situation at
the statistically significance level of 0.01 and 0.05, respectively. As for the respondents
with different educational levels, they had no different buying decision of vitamin water
during the COVID-19 situation.

2. The Marketing Mix in terms of products and marketing promotion influenced
the buying decision of vitamin water during the COVID-19 epidemic situation of
consumers in Bangkok Noi District, Bangkok Metropolitan at the statistically significance
level of 0.01 and 0.05, respectively. As for the price and distribution channels, they did
not affect the buying decision of vitamin water during the COVID-19 epidemic situation
of consumers in Bangkok Noi District, Bangkok Metropolitan.

3.All aspects of attitudes toward the COVID-19 situation including understanding
attitudes, feeling attitudes and behavioral attitudes influenced the buying decision of
vitamin water during the COVID-19 epidemic situation among consumers in Bangkok Noi

District, Bangkok Metropolitan at the statistically significance level of 0.01.
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