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ABSTRACT

The purpose of this independent study was to study marketing mixed factors
affecting the products purchasing at the market fair after The Ministry of Finance of State
Audit Office of the Kingdom of Thailand central with the hypotheses that demographic
characteristics and consumer behavior were different, and marketing mixed factors were
different.

A sample was selected from 330 male and female public servant of State Audit
Office of the Kingdom of Thailand central using questionnaires as a research instrument to
collect data. The statistics used were descriptive statistics including percentage, means,
standard deviation and inferential statistics including t-Test F-test.

From the study, it was found that most consumers were female aged between 21 -
30 years old with Bachelor's degree and have an average monthly income between 15,000
- 25,000 baht. Most of them buy products in the market for a long time. Purchased during
the period 6.00 - 11.00 am. The amount of purchases was between 100 - 300 baht per time.
Most popular products purchased are food / drink / fruit. The person who is involved in
purchasing decisions is himself. Consumers gave importance to the marketing mixed factors.
The most effective factor was process. The second step was the product. And promotion is
the last factor.

The study of demographic characteristics (Personal factors) affecting the marketing
mixed factors purchasing products at the market fair after The Ministry of Finance of State
Audit Office of the Kingdom of Thailand central found that the difference in gender had
difference in marketing mix factors purchasing products at the market fair after The Ministry
of Finance. However, the difference in age, education level and income had no difference

in marketing mix factors purchasing products at the market fair after The Ministry of Finance.



The study of consumer behavior affecting the marketing mixed factors purchasing
products at the market fair after The Ministry of Finance of State Audit Office of the Kingdom
of Thailand central found that the difference in frequency of purchases, the expenses per
time of purchase and types of products purchased had difference in marketing mix factors
purchasing products at the market fair after The Ministry of Finance. While the difference in
time to purchased and individuals who participate in purchasing decisions had no difference

in marketing mix factors purchasing products at the market fair after The Ministry of Finance.

Keywords: Marketing Mix Factors
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