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ABSTRACT

The purpose of this research was to (1) to study Online Marketing That Influences
the Decisions of the Population to Buy Online Fast Food in Bangkok. (2) to study Online
Marketing That Influences the Decisions of the Population to Buy Online Fast Food in
Bangkok by personal factors. (3) to study Marketing mix factors affecting Online Marketing
That Influences the Decisions of the Population to Buy Online Fast Food in Bangkok.

The sample population in the Bangkok 400 peoples and questionnaires are a tool
for data collection. By the statistics used in the descriptive analysis are frequency,
percentage, mean, and standard deviation. Hypothesis test were for comparison, using t-
test statistics to test hypotheses with one-way ANOVA. If differences are found, they will
be compared in pairs by using LSD method and Multiple Regression Analysis.

The purpose of this research was to People in Bangkok with different ages,
occupation, income, and education levels different, making the Online Marketing That
Influences the Decisions of the Population to Buy Online Fast Food in Bangkok different,
and People in Bangkok with different sex different, making the Online Marketing That
Influences the Decisions of the Population to Buy Online Fast Food in Bangkok no
different, As for the Marketing mix factors, Product factor, Price factor, Memory channel
factors, Promotion factors affected Online Marketing That Influences the Decisions of the

Population to Buy Online Fast Food in Bangkok.
Keywords : Online Marketing ; Online Fast Food
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