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Abstract

The purposes of this research were (1) to study the acceptance of online curtain stores
with no physical stores of people in Bangkok, (2) to study the acceptance of online curtain
stores with no physical stores of people in Bangkok following the citizen factors and (3) to
study the acceptance and use of technology in terms of performance expectancy, effort
expectancy, social influence and facilitating condition that affecting the acceptance of online
curtain stores with no physical stores of people in Bangkok. The sample group used in this
research was 400 of people in Bangkok. The questionnaire was used to be a tool for collecting
the data. The data collected were analyzed by using the frequency, percentage, mean and
standard deviation. The hypotheses were tested by t-test and One-Way ANOVA. If the
differences were found, they would be compared in pairs by using LSD and Multiple
Regression.

The hypothesis result found that the differences in gender, age, marital status,
educational level, occupation, and monthly income making the acceptance of online curtain
stores with no physical stores was not different. However, the acceptance and use of
technology in terms of performance expectancy, social influence and facilitating condition

affecting the acceptance of online curtain stores with no physical stores of people in Bangkok.

Keywords : Adoption ; Online Curtain Stores with No Physical Stores
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