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ABSTRACT

The purpose of this research is to study Decision making in online purchasing cactus
and succulent consumers in Bangkok. The sampling group was used in this research was 400
consumers in Bangkok. The questionnaire is a tool for data collection are percentage, mean,
standard deviation, difference analysis applied by using t-test, one-way analysis of variance.
If there was difference, research used LSD method and multiple regression.

The research results are as follows: Most respondents are males, aging between 20
and 30 years old, single status, holding bachelor’s degree, office workers and earning
monthly income less than baht 15,000. The consumers with difference gender education
careers and incomes level affecting the Decision making in online purchasing cactus and
succulent with statistical significance of 0.05 level. The consumers with difference age and
status was not affected the Decision making in online purchasing cactus and succulent with
statistical significance of 0.05 level the marketing mix is Product, Price, Place and Promotion

affecting decision making in online purchasing cactus and succulent consumers in Bangkok.
Keywords: Decision making in purchasing, Marketing mix
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