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Abstract

The purpose of this research is to study Repurchasing Food Panda Application in
Bangkok. The sampling group was used in this research was 400 consumers in Bangkok. The
questionnaire is a tool for data collection are percentage, mean, standard deviation, difference
analysis applied by using t-test, one-way analysis of variance. If there was difference, research
used LSD method and multiple regression.

The research results are as follows: Most respondents are females, aging between 20
and 30 years old, holding bachelor’ s degree, earning monthly income between Baht 10,000 to
20,000 The Consumer with difference gender, age, education level and incomes per month
affecting the Repurchasing Food Panda Application in Bangkok. with statistical significance of
0.05 level. The factors of perceived value and service of Repurchasing Food Panda Application

in Bangkok.

Keywords: Repurchasing Food Panda Application
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