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ABSTRACT

This research study has the objectives To study coffee brewing behavior in households
of the population of Bangkok. To study coffee brewing behavior in households of the population
of Bangkok by Classified by personal factors. And marketing mix factors affecting household
coffee-brewing behavior of the population of Bangkok. A questionnaire was used to collect data
from the population of 400 people in Bangkok. As for data analysis and data processing Have
used a computer program to assist in processing The statistical distribution of frequency,
percentage, mean, standard deviation, one-way ANOVA, t-test, multiple regression were used to

analyze.

From the hypothesis testing results, it was found that Population in Bangkok with
different sex, age, occupation, income status per month had different effect on household
coffee-making behavior of the population of Bangkok. And the population of Bangkok With
different educational levels had no effect on household coffee-making behavior of the
population of Bangkok. In addition, the product marketing mix factors affecting household
coffee-brewing behavior of the population in Bangkok. Marketing promotion had no effect on

coffee-making behavior in households of Bangkok residents.
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