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ABSTRACT

The objectives of the study “The Use of Financial Transaction Services on Mobile
Banking of Residents in Bangkok” were 1) to study the level of usage of financial transaction
services on mobile banking of residents in Bangkok classify by demographic characteristics 2) to
study the importance level of the marketing mix factors affecting the usage of financial
transaction services on mobile banking of residents in Bangkok, and 3) to study the relationships
between marketing mix factors and the usage of financial transaction services on mobile banking
of residents in Bangkok.

This study was a quantitative research, collected data by survey method and using
online questionnaire with sematic differential scale (SD-Scale 0-10) from the sample size of 394
respondents who reside in Bangkok by non-probability sampling with convenience sampling
method. The data provided by questionnaire has been analyzed considering statistical method by
descriptive statistics which were frequency, percentage, mean and standard deviation and
inferential statistics for hypothesis testing which were  t-test, F-test or One-way ANOVA and
Pearson’s r Correlation Coefficient.

The research found as follows: the average number of financial transaction service uses on
mobile banking was 21 times per month. The number of financial transaction service uses on
mobile banking of the student group was 35 times per month, higher than the other groups, aged
over 55 years old, the number of financial transaction service uses on mobile banking was 12
times per month, less than the others, the importance level of marketing mix factors affect the
usage of financial transaction services on mobile banking, higher than other marketing mix
factors was price factor, with score 8.5983 (very high level), the less important than the others
was promotion factors as medium level with score 5.7369, and the marketing mix factors which
were products, price, and process had the lowest positive relationship, statistically significant at
alpha .05 level with the usage of financial transaction services on mobile banking, Pearson’s
correlation coefficient value, r of 0.158, 0.090 and 0.103, respectively, places, promotion, people
and physical evidence factors were not a linear relationship with the usage of financial transaction
services on mobile banking

The recommendation, the services providers on mobile banking should improve and

develop their services to response the target customer groups, create a marketing strategy



appropriately and effectively. For the future study should be focused on value of payment

transactions on mobile banking in order to considering the value of transactions.

Keywords: Financial Transaction Services on Mobile Banking
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