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ABSTRACT

The objective is to study the 7Ps Marketing Mix — Product, Price, Place Promotion,
People, Physical evidence and presentation and Process to affect and analyze consumer
decisions to fly THAI for domestic routes. That are classified by personal factors were
including; sex, age, education, occupation and average monthly income. The amount of
samples which used in this research are 400 people totally. The questionnaire was instrument
of this research. Data was analyzed by using SPSS for Social science research. The statistics
were percentage, minimum, maximum, mean and standard deviation.

The result found that the samples all 400 people, 1) divided by demography factors
are displayed as following details, sex; female 284 people (71%), age; 31-40 years old 148
people (37%), education; bachelor degree 275 people (68.8%), occupation; worked for
company employee 242 people (60.5%), average income per month 15,000 — 30,000 Baths
154 people (38.5%) Classified by Customer Behavior, mostly using Thai Airways for domestic
route 1-2 times per year 308 people (77%), mostly has expense for travelling 2,001-3,000
Baths, the objective of travelling mostly for travel 234 people (58.5%), Booking ticket behavior
mostly using THAI website 163 people (40.8%). In addition, the factors of 7Ps which affecting
consumer choice overall is a high level. Considering each side is the highest level are Product,
Physical evidence and presentation respectively and other as high level are Process, People,
Place and Price, respectively.
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