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Abstract

The study of Decision to Purchase Voluntary Motor Insurance in Bangkok was conducted in
order to study the demographic factors and marketing mix factors to the decision of Bangkok population.
The result from the collected data of 385 samples in Bangkok that most of respondents were female with
the age between 26-35 years old, bachelor degrees, had single status, and average income of 15,001 to
25,000 baht/month.

The analysis of the importance of marketing mix factors. The respondents put the greatest
emphasis on product and service marketing mix factors followed by personnel, price, marketing
promotion, physical characteristics and distribution channels, respectively.

The analysis of decision level to purchase voluntary motor insurance. The respondents put the
greatest emphasis on definite purchase in question “If you are a car owner / occupant, how much will you
decide to purchase voluntary motor insurance?” followed by definite purchase in question “Although the
voluntary motor insurance costs more. But you will also decide to buy voluntary motor insurance” and
might bay in question “You will choose to purchase or renew a voluntary motor insurance from an agent

/ branch of a familiar insurance company.”

1 o =y a a a 19 o
unAny SN In AuzUTmaFIne ¥MINedes WAL

*019130IAH AUZUTMTFIND UHINONSITIUAMN



The findings found that the demographic factors of the population of Bangkok. However,
different average monthly income had different effect on purchasing decision of voluntary motor
insurance. As for gender, age, education level and different status, there was no different effect on the
decision of purchasing of voluntary motor insurance. Product and service marketing mix factor influence

on the purchasing decision of voluntary motor insurance with statistically significant at 0.05

Keyword : Voluntary motor insurance
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