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ABSTRACT

Research on Marketing Factors Affecting The Consumption
Of KFC Customers In Bangkok. The objective of this study was
to study the marketing factors affecting the consumption of KFC
for customers in Bangkok. The sample group of 400
questionnaires was used to collect data, namely a questionnaire,
data analysis using SPSS computer software package for
frequency, percentage, mean and standard deviation.

The results of the research were found that the study of

Marketing Factors Affecting The Consumption Of KFC



Customers In Bangkok. 1) The respondents for 400
questionnaires, most of them female aged 21-30 years with a
bachelor's degree or equivalent. Have a career as a private
company employee. The average monthly income is 10,000 -
30,000 baht. 2) Marketing Factors Affecting The Consumption Of
KFC Customers In Bangkok. Overall is at a high level. When
considered individually, it was found that the aspect that had the
highest opinion was the distribution channel. The aspect that has
a high level of opinion is the physical environment, price,
personnel, process ,product and promotion respectively
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