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Abstract

The study of the selection of buying Eco-products of consumer in Bangkok was conducted in
order to study the demographic factors, Marketing mix, Awareness of environmental issues, Knowledge
and understanding of Eco-products and to study the selection of buying Eco-products of consumer. To
study the selection of buying eco-products of consumer, to compare the selection of buying eco-products
of consumer, by demographic factors. To study the marketing mix, awareness of environmental issues and
knowledge and understanding of eco-products were impacting the selection of buying eco-products of
consumers. The result from the collected data of 400 consumers in Bangkok showed that most of
respondents were female with the age between 25-40 years old, Civil servants/state enterprise employees,
bachelor degrees, and income between 15,000-25,000 baht.

The analysis of importance level of marketing mix revealed that the respondents gave the high

level in overall, especially in terms of product, price, promotion and place.



The analysis of importance level of awareness of environmental issues revealed that the
respondents gave the high level in overall, especially in terms of You believes that protecting the
environment is the duty of all human beings, You are concerned about the current environmental
problems, You want to be involved in the care and conservation of the environment, You are afraid of the
toxins in products other than eco-friendly products that can affect your health and the environment and
you felt that he was hurting the world, making him want to change his behavior and take care of the world
by using eco-products.

The analysis of importance level of knowledge and understanding of eco-products. The majority
of the respondents were correct, 83.83 percent and 16.18 percent were wrong. The most correct answer is
that the product is biodegradable without any harm to the environment. The most wrong answer is that it
is a product that can be tested by animals such as dogs, monkeys, birds, to research the production results.

The analysis of importance level of the selection of buying Eco-products of consumer revealed
that the respondents gave the high level in overall, especially in terms of You will choose to use eco-
friendly products such as cloth bags and baskets instead of plastic bags, You will introduce people you
know to buy eco-products. If a product is known to have a negative impact on the environment, you will
not purchase it and he is willing to pay for eco-friendly products, even if they are more expensive than
conventional products.

The findings found that demographic characteristics of consumers of different genders It does not
make the decision to buy Eco-products as a whole, differently, but different age, education level,
occupation, and average monthly income. Makes the decision to buy different eco-products. Product
marketing mix and marketing promotion Influence consumers' decision to buy Eco-products. The
awareness of environmental issues influences consumers' decision to buy Eco-products. And their
knowledge and understanding of different Eco-products, there is no different decision to buy eco-products

among consumers in Bangkok.

Keyword : eco-product, Global warming, Awareness of environmental issues
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