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ABSTRACT

This study had the objectives : 1) to study the level of decision making on purchasing residential
condominium of the residents in Bangkok classify by demographic 2) to study the importance of

marketing mix factors (7Ps) to the decision making on purchasing residential condominium of the



residents in Bangkok and 3) to study the relationship between marketing mix factors (7Ps) and decision
making on purchasing residential condominium of the residents in Bangkok. 455 peoples were selected
by Non-probability sampling-Convenience Sampling. The tools for collecting data were questionnaire.
The statistics such as frequency, percentage, mean, standard deviation (SD), F-test, t-test, and the
Pearson's r Coefficient Correlation were used.

The study found as follows : the overall of level of the decision making on purchasing residential
condominium of the residents in Bangkok at mean = 2,551,419.11 baht (S.D. = 3,402,696.86), the
importance of marketing mix factors (7Ps) had mean at 8.046 to 8.939 (very high level), products, pricing,
distribution channels, personnel and processes had positive correlation (In the same direction) at the
lowest level with the level of decision making on purchasing residential condominium of the residents in
Bangkok. (Pearson's r Coefficient = 0.037, 0.015, 0.024, 0.010 and 0.028). Promotions and Physical
evidence factors Had negative correlation (invers direction) at the lowest level, r = -0.108* and -0.009.
The promotion factor was significantly at the alpha of 0.05.

Found that the demographic factors such as age, education level and average monthly income
were different, the level of decision making on purchasing residential condominium of the residents in
Bangkok were different.

Suggestions : the entrepreneurs should develop products and set price to meet the target groups,
the future research should study the population in the metropolitan area and other provinces.

Keywords: Consumer Behavior, Marketing Mix Factors, Condominium Buying Decisions
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