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ABSTRACT

A Study of Financial Transaction Decision Making Using K Plus Service Kasikorn Bank of
Residential Customers in Bangkok. The objectives were: 1.) To study the importance of marketing
factors affecting financial transactions using K Plus service Kasikorn Bank of residential customers in
Bangkok. 2.) To study the level of financial transactions using K Plus Kasikorn Bank of residential
customers in Bangkok. Classified by demographic factors. 3.) To study the relationship between
marketing factors and the level of financial transactions using K Plus service Kasikorn Bank of
residential customers in Bangkok. This research study was quantitative research by Non-Probability

Sampling. 400 samples were used with a quantitative questionnaire. By using SD-scale (Semantic



Differential Scale) score 0-10, the statistical value used is Percentage, Frequency, Mean, and Standard
Deviation (S.D.) and t test analysis, One way ANOVA analysis, F-test, if differences were found, they
were tested individually with LSD (Least Significant Difference) and Pearson's r Coefficient analysis.

The results of the research were as follows: The majority of K Plus users were female, 80.3%
with Mean of 13.30 times per month (S.D. = 7.212), between 21-30 years of age, 64.0% with Mean of
13.20 times per month (S.D. = 6.188), education at the bachelor level, 77.3% with Mean of 14.34 times
per month (S.D. = 6.843), occupation private company employee, 71.3% with Mean of 14.27 times per
month (S.D. = 5.752), income between 15,001 - 25,000 baht, 51.5% with Mean of 12.74 times per
month (S.D. = 5.630). By using K Plus service of Kasikorn Bank was very safe for financial
transactions had higher score than the others, with Mean of 9.24 (the highest score level), in the
promotion of marketing in terms of advertising for inviting to use services to reach customers in a
variety of ways had less scores than others with Mean of 8.62 (very high score level)

It was found that the relationship between the marketing factors and the level of financial
transactions using K Plus service of Kasikorn Bank were inverse direction at very low to the lowest
level (r equal to -.297 to -.157)

Recommendation: K Plus Kasikorn Bank should be developed in accordance with the age,
occupation and monthly income customers group. In order to target customers to use the service more
and improving the input data chanel to apply K Plus.

Keywords: K Plus Mobile Banking Transaction, Kasikon Mobile Banking
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