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ABSTRACT

The research entitled 'Factors Affecting Decision to Purchase Television at Power Buy
Shop in Fashion Island Department Store' aimed to study marketing mix factors (7P's) that
affecting the decision to purchase television at Power Buy Shop in Fashion Island Department
Store. The sample consisted of 400 customers who purchase television at Power Buy Shop
in Fashion Island Department Store. Research tool to collect data was a questionnaire.
Statistics to analyze data were percentage, frequency, mean and standard deviation and
multiple regression analysis.

The results showed that the majority of samples were male. They are between the
ages of 31-40 years old, have a bachelor's degree, work in a private company / employment,
and have an average monthly income of 45,001 - 60,000 baht. Their behaviors revealed that
they prefer to purchase Smart TV, LED display type. They mostly purchased Samsung
television with the range of price between 10,001 — 20,000 baht. Moreover, their television
is used for more than 6 months and the results showed that the level of importance of the
marketing mix factors (7P's) for the decision to purchase television at Power Buy Shop in
Fashion Island Department Store was the highest level (X = 4.51, SD = 0.709 ), with the
level of decision to purchase television at Power Buy Shop in Fashion Island Department
Store for sure (X = 4.58, SD = 0.700).

As for the results of hypothesis testing, it was found that marketing mix factors (7P's)
affected the decision to purchase television at Power Buy Shop in Fashion Island Department

Store with a statistical significance level at 0.05. These factors included product, price, place,



promotion and people. R” value was 0.520, indicated that the decision to purchase
television at Power Buy Shop in Fashion Island Department Store was affected by the

marketing mix factors (7P's) at 52 percent.
Keywords: Marketing Mix Factors (7P's), Power Buy Shop, Decision to Purchase
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Picture 1: Top Five TV Brands, Ranked by Global TV Shipment, 3Q20

(Unit: Thousand)
TV Brand 3Q20 QoQ YoY
Samsung 14,200 67.1% 36.4%
LGE 7,940 81.7% 6.7%
ger [ 735 N 3o 52.1%
Hisease 5,500 282% 19.0%
Xiaomi 3,380 5.0% 22.9%

Source: TrendForce, Oct., 2020
AT 1 wanganvelnsirdlanlnsunan 3 w.a. 2563 910 TrendForce
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