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ABSTRACT

The research of Marketing factors affecting people choosing Beer in Silom Area
was to study the information of customers purchasing Chang brand beer from Krua Jae
Khiao. The factors of research include Product, Price, Place, Promotion , People, Physical
Evidence and Process. That are classified by Personal factors were including Sex, Age,
Average monthly income, Education and Occupation. The population used is Customer
buy beer from Krua Jae Khiao in Silom Area. The samples used in this research amount of
400 peoples. The questionnaire was instrument of this research. Data was analyzed by
using SPSS for Social Science Research. The statistics were percentage, minimum,

maximum, mean and standard deviation.

The results found that: 1.) The users all respondents 400 peoples. Most are male
285 peoples representing 71.3 , are female 115 peoples representing 28.7, Most aged 31-
35 years old 115 peoples representing 28.7% , 36-40 years old 112 peoples representing
28.0%, 26-30 years old 99 peoples representing 24.8%,20-25 years old 31 peoples
representing 7.8%,41-45% years old 26 peoples representing 6.5%,46-50 years old 9
peoples representing 2.3%, over 50 years old 8 peoples representing 2.0% respectively.
Most are average income per month 10,001-20,000 baht 151 peoples representing 37.8%
followed by 20,001-30,000 baht 147 peoples representing 37.8%,30,001-40,000baht 75
peoples representing 18.8%,40,001-50,000 baht 10 peoples representing 2.5%,over 50,001



baht up 9 peoples representing 2.3%, and under 10,000 baht 8 peoples representing 2.0%
respectively. Most are Bachelor’s degree 263 peoples representing 65.8% followed by
Master’s degree 87 peoples representing 21.8%,below Bachelor’s degree 50 peoples
representing 12.5%, and Doctor of Philosophy 0 peoples representing 0% respectively.
Most are the private employees/employee 268 peoples representing 67.0%, followed by
government official/state enterprise employee 42 peoples representing 10.5 %business
owner/freelance 25 peoples representing 6.3%, gcovernment official 24 peoples
representing 6.0% unemployed 22 peoples representing 6.0% and student/learmer 15

peoples representing 3.8% respectively.
2.) Marketing Factors Affecting People Choosing Beer

in Silom Area in Bangkok Area overall is at a high level. Considering each side, then that
side is the highest level of Price . The other side is high level of Physical Evidence,

Process, Product, People, Place and Promotion respectively.

Keywords : Marketing Factors , Personal factors
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