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ABSTRACT

This research has the purpose (1) To study the demographic characteristics of
consumers in Bangkok who purchase products online via Lazada and Shopee (2) to study the
perception of the brand equity of consumers in Bangkok who purchase products through
Lazada and Shopee (3) To study the behavior of consumers in shopping online through Lazada
and Shopping in Bangkok (4) to study the comparative satisfaction towards online shopping

through Lazada and Shopee. Consume in Bangkok.
The samples for this research were 400 people in Bangkok who used to shop through
Lazada and Shopee. Questionnaire was used as a tool for data collection. The statistics which

were used in the analysis were frequency, percentage, mean and standard deviation. The



hypothesis was tested by Chi-square test, t-test, one-way ANOVA statistic. Post Hoc were
performed by LSD or Dunnett T3.

The results revealed the relationship between demographic factors: age, education
level, occupation, average monthly income, and online shopping behavior through Lazada and
Shopee. It was also founded that both consumers who shopped through Lazada and Shopee
had similar pattern of purchasing behaviors regardless of the purchase frequency and the price

range at which the product was purchased.

In addition, different demographic among groups included age, education level,
occupation, average monthly income had different effect on perception of brand equity either

for Lazada or Shopee.

In addition, demographic factors such as age, education level, occupation, different
average monthly income, affect the perception of brand value for both Lazada and Shopee.
And online shopping satisfaction is different. Brand value Which is in descending order as
follows: Brand awareness (X=4.0 SD = 0.414), brand feedback association()?:ﬁl.o SD = 0.531),
brand quality (X=3.8 SD = 0.539)and minimal. Brand Loyalty (X=3.8 SD = 0.572) Online
shopping satisfaction, which is in descending order as follows, the highest is Product (X=4.0
SD = 0.550), Process (X=4.0 SD = 0.535) Price (X=3.9 SD = 0.6641) Marketing Promotion
(X=3.9 SD = 0.738) Sales Channel (X =3.9 SD = 0.590) Physical (X =3.9 SD = 0.584), and the
lowest individual (X=3.9 SD = 0.401).
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