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ABSTRACT

Subject research factors affecting decision to purchase electrical appliances of
students enrolled in master of business administration program, ramkhamhaeng university
have a purpose to study the factors of marketing mix. That affect students decision to
purchase electrical appliances of students enrolled in master of business administration
program, ramkhamhaeng university. The sample group used in this study was 400 of
students enrolled in master of business administration program, ramkhamhaeng university.
By simple random sampling and using questionnaires as a tool to collect data. The
statistics used for data analysis consisted of percentage, mean, standard deviation. And the
analysis of multiple regression equations.

The results of the research revealed that the majority of the sample were female,
not over 25 years of age. The average monthly income 10,001 - 30,000 baht is single. By
purchasing electrical appliances behavior of students enrolled in master of business
administration program, ramkhamhaeng university. The analysis results show that most of
the samples have purchasing behavior of the branded of electrical appliances that you
purchase last time, the Samsung brand. The most important reason for the decision to
purchase the most electrical appliances is good quality products. Characteristics of the

store where you purchase electrical appliances last time E-Commerce such as Central



Department Store, The Mall,etc. The latest payment method pay by cash or transfer
money. And the things that have the greatest influence on purchasing an electric

appliance are close people such as family, relatives, friends.

The results of the research also found that level of importance of marketing mix
that affects the discussion on the purchase of electrical of students enrolled in master of
business administration program, ramkhamhaeng university. Overall, it was in the most
comment level ( x =4.92, SD = 0.353) and the decision of purchase electrical appliances
was the level of decision to purchase electrical appliances for sure ( x = 4.81, SD = 0.501)

The results of the hypothesis testing revealed that the marketing mix factors in
the purchasing decision of electrical appliances of students enrolled in master of business
administration program, ramkhamhaeng university at the statistical significance level of
0.05, when considering a significant value of 0.000, there was 1 aspect, namely visual and
physical characteristics, with an R-square of 0.400 able to predict the purchasing decision
of students enrolled in master of business administration program, ramkhamhaeng

university 40.0 percent.

Keywords: Purchasing decisions, Marketing mix, Students enrolled in master of business

administration program, ramkhamhaeng university
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