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ABSTRACT

The objective of this research was to study marketing mix factors (7P’s) that
affected decision to purchase coffee at Starbucks Shop, Future Park Rangsit Branch. The sample of
400 consumers. A questionnaire was adopted to collect data and were analyzed using percentage,

frequency, mean and standard deviation and multiple regression analysis.

The results found that the majority of samples were female. They are between
the ages of 30-39 years old, single status a bachelor's degree, work in a private company and have
an average monthly income of 20,001 - 30,000 baht. And the results found that the overall of the
marketing mix factors (7P’s) was the highest level (X = 4.91,5.D = 0.358) and decision to purchase
coffee at Starbucks Shop, Future Park Rangsit Branch was the level of decision to purchase coffee

for sure.( X = 4.63,5.D = 0.662).

The results of hypothesis testing found that marketing mix factors (7P's) that
affected decision to purchase coffee at Starbucks Shop, Future Park Rangsit Branch with a statistical
significance level at 0.05. When considered a statistical significance level at 0.000, there were one
aspects, Product that affected decision to purchase coffee at Starbucks Shop, Future Park Rangsit
Branch R Square value was 0.029, so marketing mix factors (7P's) decision to purchase coffee at

Starbucks Shop, Future Park Rangsit Branch at 2.9 percent.

Keywords : Decision to Purchase, Marketing Mix Factors (7P's), Starbucks Shop, Future Park Rangsit
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