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ABSTRACT

This research aims to (1) To study the demographic characteristics of
consumers in Bangkok and its vicinity who choose to use personal loans with
Kasikorn Bank. (2) To study the factors affecting consumers' choosing to use
personal loans with Kasikorn Bank in Bangkok and its vicinity (3) to study the
behavior of selecting personal loans with Kasikorn Bank for consumers in
Bangkok Metropolitan Region. The sample group used in this research was
personal loans with Kasikorn Bank for 400 consumers in Bangkok Metropolitan
Region, using questionnaires as a tool for data collection. The statistics used
in the analysis were frequency, percentage, mean and standard deviation.

The hypothesis was tested using the t-test statistic. The statistics used were



Chi-Square Test, One-way ANOVA statistic. If differences were found, they
were compared individually. Using methods of LSD and Dunnett T3. The
behavior of consumers choosing to use personal loans with Kasikorn Bank by
consumers in Bangkok and metropolitan areas found that most of the sample
group had the number of applications for personal loan with Kasikorn Bank
at 1 time, the amount of personal loan application with Kasikorn Bank. At the
amount of 10,000 - 30,000 baht. Objective to apply for personal loan to be
used as a living expenses Household consumption. And the person who has
influence in applying for personal loans of Kasikorn Bank is bank employee.
Marketing mix factors affecting consumers' choosing to use personal loans
with Kasikorn Bank in Bangkok and its vicinity are at a high level of
importance. Marketing mix factors that affect personal loan selection. With
Kasikorn Bank, consumers in the Bangkok Metropolitan Region are of great
importance. When considering each aspect of the marketing mix factor, it was
found that.The factors affecting consumers' choice of using personal loans
with Kasikorn Bank the most in Bangkok and metropolitan areas were
personal, followed by products and Process aspect Next up is price, physical
location, marketing promotion, respectively.

Keyword: personal loans, Kasikorn Bank
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