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Abstract

The objectives of this research were (1) to survey the opinions of working age people in Bangkok
towards social media communication and perceived innovations affecting decision to watch movies on
Netflix, (2) to analyze the influence of social media communication and perceived innovation affecting
decision to watch movies on Netflix among working age people in Bangkok. Research instrument was a
questionnaire, which has been validated by experts with a reliability of 0.88. A sample of this study was
250 people, which was selected based on convenience or accidental sampling. Data were analyzed
using descriptive statistics, including frequency, percentage, mean, standard deviation as well as
inferential statistics, including multiple regression analysis. The hypothesis test was performed with a
statistical significance level 0.05. The results of this study indicated that social media communication
and perceived innovations influenced decision to watch movies on Netflix because Netflix provides
many different types of content, convenience and speed, a viewer could watch desired movies
immediately. In terms of perceived innovation, valuable products and services could add their value

and meet viewer’s needs.

Keywords: Social media communication; Perceived innovation; Decision to watch Netflix movies
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