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ABSTRACT

This study analyzed factors affecting use of tourism service at Khao Laem National
Park, Kanchanaburi Province. The objective of this research was to study marketing mix factors
(TP’s) that affected the decision to use of Tourism service at Khao Laem National Park,
Kanchanaburi Province. The sample size of the subjects was 400 visitors selected by means of
simple random samplings. This is a quantitative research. The research tools for collecting data
were questionnaires. The data were then analyzed by using percentage, frequency, mean and
standard deviation as well as multiple regression analysis.

Research results showed that the majority of participants were female with 20-30 years
of age. They completed bachelor’s degrees. They worked in a private company, and earned
average monthly income of 20,001 - 30,000 baht. Their behaviors revealed that they preferred
to travel by private car, also they spent over 1,501 baht per time. Mostly visitors visited Khao
Laem National Park once in a year. An analysis of the opinion of satisfaction in marketing mix
factors affecting use of Tourism service at Khao Laem National Park, Kanchanaburi Province
was high level. (X=4.26, 5.D.=0.68) and the level of decision to visit Khao Laem National Park,
Kanchanaburi Province was for sure (X=4.98, S.D.=0.28)

The results of hypothesis testing found that marketing mix factors (7P’s) that affected
the decision to visit Khao Laem National Park, Kanchanaburi Province with a statistical
significance level at 0.05. When considered a statistical significance level at 0.000, there was 1
aspect, Product/Service. R Square value was 0.033, which can predict the decision to use of
Tourism service at Khao Laem National Park, Kanchanaburi Province at 3.30 percent.

Keywords: Decision to use of Tourism service, Khao Laem National, Marketing Mix Factors (7P's)
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