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ABSTRACT

The purposes of this research were 1) to study population characteristics. 2)
to study consumer behavior and 3) to study the factors affecting consumer’s purchase
decision toward Beer in Bangkok and Vicinity. The samples used in the study were 400
consumers in Bangkok and suburbs used to drink beer. The tool used in the study was a
questionnaire. The statistics used in the study were Chi-square,t-test, One-way ANOVA,
Multiple Regression. The study found that;

1. The demographic characteristics of Beer consumers were mostly males aged 40-
49 years. Occupation Agriculture / Livestock / Fisheries. Education level Below a bachelor's
degree have a monthly income of 10,001 - 20,000 baht and marital status.

2. Behavior of beer consumers, most beer drink 3-4 times a month, on average,
buy beer less than 500 baht / time and buy beer at 7-Eleven, Family mart stores near
home or work place. The brand of beer bought is LEO and drank beer at an alcohol level
of 4.50 -5.49%.

3. Factors influencing the purchasing of beer among consumers in Bangkok
Metropolitan Region were age, occupation, education level. Monthly income and
marketing promotion Statistically significant at a level of 0.05.

Keywords: purchasing decisions, beer drink
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