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ABSTRACT

This research study aims to (1) educate the purchasing decisions process coffee of
employees working in Ploenchit Center, (2) study the purchasing decisions process coffee of
employees working in Ploenchit Center and (3) study the market strategy factors that affect

educate the purchasing decisions process coffee of employees working in Ploenchit Center.

The samples to used in this research were 400 employees working in Ploenchit
Center, the researcher has designed a questionnaire as a tool for evaluating people who has
purchased a coffee then collect statistical data for data analysis including percentage,
average, and standard deviation for hypothesis testing. The researcher used t-test statistics
to analyze one-way variances. If the difference is found, it is compared in pairs using LSD

and multiple regression statistics.

The results showed that employees working in Ploenchit Center decided to purchase
coffee. Most of them are female, aged between 31 - 40 years old, with bachelor's degrees
and an average monthly income of 20,001 - 30,000 Baht. The average consumptionis 1 -5
glasses/week, cappuccino is most popular coffee. Most people purchased from Danube Best
coffee by their past experience and their physical needs. Demographics can be concluded
that different genders don’t affect to the decisions to purchase coffee; but different age,
different education level, and different average monthly income make different decision to
purchase coffee. Consumption behavior can be concluded that different consumer behavior
make different decision to purchase coffee. The regression analysis revealed that the four
independent variables had an effect on the coffee purchasing decisions of employees
working in the Ploenchit Center. In the order that was the most effective Marketing

promotion, price, place and products respectively.

Keywords: The purchasing decisions process coffee and employees working in the

Ploenchit Center
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