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Abstract
the objectives of the research, The decision-making of male’s behavior in purchasing the facial
cream in the Bangkok area, were: 1.) To study factors have related to buying facial cream decisions for
men in Bangkok divided by a demographic factor 2.) To research the Brand equity factors and Marketing
mix affecting the behavior buying facial cream decision for men in Bangkok. A sample selected from the
men who live in Bangkok amount 400 people by determining the sample size of the Yamane formula.
Using random sampling accidentally or conveniently. This research instrument used was a questionnaire
was divided into four parts of them were: 1.) Demography factors 2.) Brand equity factors 3.) Marketing
mix factors and 4.) Buying decision factors.
The findings indicated that the demographic factors for instance, age, level of education, career,
and family status are related directly to buying facial cream decisions for men in Bangkok at the 0.05
statistically significant confidence level and the factors affecting the buying facial cream decision for men
in Bangkok, ranked by highest effect were product factors, price factors, perceived quality factors and
brand associations factors while the brand awareness factors, place factors, and promotion factors are not
directly to buying facial cream decisions for men in Bangkok.
Keywords: facial cream, male, man, decision-making
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