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Abstract

The study of the decision-making of male’s behavior in purchasing the foundation cream in the
Bangkok area. The purposes of the study are 1). To study the factors connection in terms of the
demographic which influence male’s behavior in purchasing the foundation cream in Bangkok area and
2). To study the psychological factor and the marketing mix factor which influence male’s behavior in
purchasing the foundation cream in the Bangkok area.

The samples are 400 males in the Bangkok area, from Yamane’s sample size determination, the
convenience selection method was used for the sample’s selection. The research tool is a questionnaire
which divides into 4 parts as follows: Part 1 The demographic factor, Part 2 Psychological factor, Part 3
Marketing mix factor and, Part 4 Foundation cream decision making.

The result had shown that term of the demographic factor which was age, occupation, and
average income per month had a direct connection with the male’s behavior in purchasing the foundation
cream in the Bangkok area with the statically significant at the 0.05 level, and, the factors that influence
the male’s behavior in purchasing the foundation cream in Bangkok area could be arranged in consecutive
order as follows: learning factor, the place factor, price factor, motivation factor, and perception factor,
on the other hand, the trust and attitude factor, promotion factor and product factor were not influenced
with the male’s behavior in purchasing the foundation cream in Bangkok area.

Keywords : decision-making ; foundation cream ; psychological ; Marketing mix ; male
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