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ABSTRACT

Subject research Factors Affecting decision to buy products on Twitter platform of consumers
Bangkok. The objective is (1) To study the influence of factors Affecting decision to buy products on
Twitter platform of consumers Bangkok. (2) To study the influence of consumer behavior Bangkok That
affect the decision to buy products on the Twitter platform. (3) To study the influence of consumer trust
in purchasing That affect the decision to buy products on the Twitter platform in Bangkok. (4) To study
the influence of the marketing mix That affect the decision to buy products on the Twitter platform in

Bangkok.

The sample group used in the research was consumers in Bangkok, number 400 people,
quantitative research studies, using questionnaire was used as a tool for data collection. The statistics used
in the analysis were frequency, mean, percentage, standard deviation and using multiple regression

statistics.

The results of the study found that the factors affecting the decision of purchasing products on
the Twitter platform of consumers in Bangkok. The independent variable with the most predictive power
is the product marketing mix factor. It has a forecast regression coefficient of 0.299. Second is marketing
mix factors Marketing promotion, it has a forecast regression coefficient of 0.243, Trust factor Reliability.
It has a forecast regression coefficient of 0.171. The consumer behavior factors, comparison and
alternative assessment had a predictive regression coefficient of 0.147. And marketing mix factors
Distribution channels It has a forecast regression coefficient of 0. 115, respectively. This explains the
predictive power of 37.3 percent of the decision to make purchases on the Twitter platform, in statistical

significance 0.05
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