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ABSTRACT

The study of factors affecting coffee beverage purchasing decision of Café
Amazon, Chulalongkorn Hospital aimed to study the marketing mix factors (7P's) that
influence the decision to buy coffee drinks of Cafe Amazon, Chulalongkorn Hospital. The
population used in this study was 400 consumers who bought coffee drinks from Café
Amazon, Chulalongkorn Hospital by using simple random sampling. The research tools for
collecting data were questionnaires. The data were then analyzed by using percentage,
frequency, mean and standard deviation as well as multiple regression analysis.

The results showed that the majority of the samples were male, aged between
31-40 years, with a bachelor's degree, employed as personnel of Chulalongkorn Hospital
and earned monthly income 20,001-30,000 bath. Their behaviors of choosing coffee shops
revealed that most of the sample groups preferred to consume 4 types of coffee drinks:
Cappuccino, Espresso, Mocha, and Amazon. The ranking of types of coffee from the
highest to the lowest were Cappuccino, Espresso, Mocha, and Amazon. Regarding the cost
and time of using the service, samples spent less than 100 baht per time and preferred to
use the service during 9.31a.m. to 2.30 p.m. The respondents mostly went to Café Amazon
Chulalongkorn Hospital once a week. Most of the samples used the service at Café
Amazon Chulalongkorn Hospital because of its brand. Moreover, the results showed that
the importance of marketing mix factor (7P's) to the decision to purchase coffee at Café
Amazon, Chulalongkorn Hospital was at a high level. ( X= 3.73, S.D. = 0.385) with the
level of decision to purchase coffee at Café Amazon, Chulalongkorn Hospital for should
have purchase (X = 3.98, S.D. = 0.708)

The results of the hypothesis testing showed that the marketing mix factor (7P's)
had a statistically significant effect on the coffee purchasing decision of Cafe Amazon

branch, Chulalongkorn Hospital at the statistical significant level of 0.05 . When considering



a significant value of 0.000, all 3 aspects namely distribution channels, marketing
promotion and physical aspects affected decision to purchase coffec at Café Amazon
Chulalongkorn hospital. R Square value of 0.213 indicated that the marketing mix factors
were able to predict the decision to buy coffee drinks at Café Amazon, Chulalongkorn

Hospital at 21.3 percent.
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