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Adstract

The purposes of the study are to 1. Explore the decision-making process in purchasing
a condominium in the Bangkok Metropolitan region 2. Explore the decision-making process in
purchasing a condominium in the Bangkok Metropolitan region, specified by personal factors
and, 3. Explore the marketing mix factors that contribute to the decision-making process in
purchasing a condominium in the Bangkok Metropolitan Region. The population consists of 400
inhabitants in the Bangkok Metropolitan Region and the survey was used as a data collection
instrument. The statistics used in analytic comprise a frequency, percentage, and standard
deviation. The hypotheses were tested with t-test, a one-way ANOVA. If any difference was
detected, it would be compared in pairs by the means of LSD and multiple regression.

The result of the study demonstrates that the variety of ages, educational backgrounds,
jobs, and incomes of consumers does influence the difference in the decision-making process
in purchasing a condominium in the Bangkok Metropolitan region, while the variety of genders
and statuses does not do so. As of the marketing mix, aspects of promotion, people, place, and
process influence the decision-making process of consumers in purchasing a condominium in

the Bangkok Metropolitan region
Keyword: Condominium; Marketing Mix; Decision Process
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