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Abstract

This research aims 1) to study the demographic characteristics of consumers in Bangkok
who purchased iPhone smartphone 2 ) to study the behavior of consumers in Bangkok for
purchasing iPhone smartphone. 3) To study marketing mix factors that influenced Bangkok

consumers' purchase decision toward iPhones smartphone.

The 400 samples in this research were consumers who lived in Bangkok. The tool for
collecting the data was questionnaire. The statistics which were used to analyze the data were
frequency, percentage, mean, standard deviation. Methods for testing the research hypothesis
were Chi-Square, t-test, and One-Way ANOVA. Paired comparison test of differences was done

by using LSD or Dunnett T3 depending on variance among groups.

The results of the study showed that the majority of the sample were female. Aged
between 20 - 30 years, graduated with bachelor degree, and working for private company with
monthly income of 20, 001 - 30,000. The main objective of buying an iPhone phone was to use it
in work. Most of them had only one phone. The person who affected the new phone purchase
decision were themselves. They bought new phone when the phone was malfunction or were lost.
They bought them through the acquainted dealers and Apple Stores. Their payment methods were
in cash. The most important marketing mix factors in descending order are: Product side ( X
439, SD = 0.879) Process side (X =432, SD=0.558) Physical characteristics ( X =4.31,SD=
0.583) Price ( X =4.28, SD= 0.549) Distribution channels (X = 4.28, SD = 0.554) Service

personnel ( = X428 , SD = 0.529). Promotion (= X4.27, SD = 0.547) Different personal factors



resulted in different iPhone purchasing behavior in terms of age, education, occupation and
income. Except the sex is no different Different personal factors result in the marketing mix factor
was significantly different in gender, age, education, occupation, income, statistical level of

0.05.

Keywords: iPhone, Smartphone, 10S,
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https://www.mreport.co.th/news/industry-movement/054-Smartphone-iPhone-Apple

Tech new. 2563.UN31AT1EW iPhone Y1ANUAIUULL 57% aaraauisnInuy
seaunsileon lasura 1 /2020 &R U1Nhttps:/www.techoffside.com/2020/06/apple-top-

premium-smartphone-q1-2020/



