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Abstract

The study of The Purchase decision using Application Lazada are intended to study the general
condition of demographic factors. Market factors and purchasing decisions using Application Lazada and
to study demographic and market factors. The sample was collected from a sample of 385 people who had
used Application Lazada in Bangkok using questionnaires as a data collection tool. Statistics used in
descriptive analysis include frequency, percentage, average, and standard deviation (SD) hypotheses to
compare using t-test statistics and one-way ANOV A statistics.

The results showed that the majority of respondents were female rather than male, with the
majority of respondents between the ages of 38 and 42 having the most private company employee
occupations. Average monthly income of more than 50,000 baht.

The results of the analysis of respondents focused on the market performance factors as a whole.
Distribution Channels The second is personal service, privacy, marketing promotion, product, price,
respectively.

The results of the analysis of respondents gave feedback on the decision to purchase products
using Application Lazada as a probable level of purchase. It is recommended that others who are
consumers know the product and decide to buy it if the same type of product is available in Application.

Other consumers are still more likely to make purchases through Application Lazada.

Keywords: Marketing Mix, Product Purchase Decision, Application Lazada, Lazada
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