'
1

Hadviidenaronnundlaiuiadudusznaumsgsiavedudviluesulay
ﬂjaﬂﬂi::‘uwuﬁagﬂuwmmeﬂzﬂ NTUNNUNRIUAT
Factors Affecting Intention to Become Online Entrepreneur
of the People in Bangkapi District Bangkok

ef lvees
#1UMIVINTUYT AMLUTINTTING WAINEISETILAMS
HSURAYOUUNAIY

Yuvadee Chaisri
E-mail: 6114993832@rumail.ru.ac.th
Faculty of Business Administration Program in Accounting

Ramkhamhaeng University

Corresponding author

unAnge

msfinmiliiinguszasd Wenundafeiidmareseiuaudiilasiusuduuszneumsssiane
dudrnueeulativesssrvuieglulwnunangd njsmnumuas dadeldud Yedudiuyana Jadedu
yadnam Jadednuaneilunmaduiusznaunts Jadeiuussiingunedeay Jadedunissuianuanunse
Yaamued AUvatiragifveeulal aruisnelalunuysedn wazladunseeusumalulad ngldngy
et A Uszvwuluauiengd ngawmaniuas S1uau 400 au Teeltuuuaeuandueissdelunmsiu
unndeya adanldlunsiinszy loun msuanuasennud evas Anade uardrudeauunnsgiu ms
vngeUaLNAgUlTATANIMARBULUU ttest WUUARRAMULUIUTIUMNGAET (One - Way ANOVA) kazadianig
annenAnd (Multiple Regression Analysis)

NanFITonun Uszredluwauiansd nsamwasiuas danlvgidumends forgaindt 30 U 4
sERunsAnwsyauUSyaes odndundnauusTnenvu waziinelasewdeu 20,001 - 30,000 um Jage
Fudnuazyadnnmeglussduinn (X = 4.08) Yadeduanailuniadufussneumslussdunn (X -
4.00) Hadesuussiingrumadsnueglusziuin (X = 3.67) Yadudumssuiemmuansovesnuies agly
sefuan (X = 3.70) aumadlvagsivseulay ogflussduann (X = 3.57) anufiawelalusnuissd eglu
seuan (X = 3.75) Yadenmsseniumelulad amsimegluszduann (X = 3.88) dlefimsanediu wui
Fufifiriademnniigniie funssnnearuazain (X = 3.90) warenusaladudiadulussneunsgsione
AudriuseulatvesUssreuluanunenyd nyummamuas eglussduann (X = 3.58)

NAMSNAFBUANNATIY WU (1) Uszrnauluaunangd nganvsmuas Afleny seiunsinuiuay
seldraieueiu vhlvianuddatuiaduussnounsgsfaneaudriueeuladlasnwsassiuoeel
tudfymeaiAfisedu 0.05 (2) Yadusiuyadnam Yadesuussingiumedeny Jadedunisiug
ALAINITEINLLEY wazATavasivagsiaesulmilinarenusdlaiusudufussneugsiisneaudrio
ooulatvesuszvvuiiegluauiansd ngammuvinuas egadideddgmnaianszdv 0.05 3) Jadons
ponsumelulad dudnuawndlieuasdunssineamuavan Tuardemuidladusududssnoussia
eduireelativeszvuioglunuengd nsaymamunas egrdildimaafiftisziu 0.05


mailto:6114993832@rumail.ru.ac.th

Abstract

The purpose of this study is to examine the factors affecting the level intention to become
online entrepreneur of the people in Bangkapi District Bangkok factors include Demographic factors,
personality factor, attitude towards entrepreneurship factor, social norms factor, perceived behavioral
control factor, passion for online business, job satisfaction and technology acceptance. The 400 sample
were drawn from people in Bangkapi District, Bangkok. Data were analyzed by using the frequency,
percentage, mean, and standard deviation and collected data from questionnaires with T-Test, F-Test
(One way ANOVA), and Multiple Regression Analysis.

The study indicated that the most people in Bangkapi District, Bangkok of the respondents
were female under 30 years old, received Bachelor’s Degree, company employee and received
monthly income of 20,001 — 30,000 bath. Personality factor was at high level ()? = 4.08). Attitude
towards entrepreneurship factor was at high level ()? = 4.00). Social norms factor was at high level
()? = 3.67). Perceived behavioral control factor was at high level ()? = 3.70). Passion for online business

was at high level ()?: 3.57). Job satisfaction was at high level (X: 3.75). Technology acceptance

factors were at high level (X = 3.88) When each aspect, it was found that the aspect has the highest
mean was convenience ()?: 3.90). Intention to become online entrepreneur of the people in Bangkapi
District Bangkok was rated at a high level ()?: 3.58)

The results of hypothesis test show that (1) the most people in Bangkapi District, Bangkok with
different age, education and income had different overall Intention to become online entrepreneur at
statistical significance of 0.05 levels. (2) Personality factor, social norms factor, perceived behavioral
control factor and passion for online business had effect the intention to become online entrepreneur
of the people in Bangkapi District Bangkok at statistical significance of 0.05 levels. (3) Technology
acceptance factors, task characteristics and facilitating condition had effect the intention to become
online entrepreneur of the people in Bangkapi District Bangkok at statistical significance of 0.05 levels.
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