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Abstract

Research study nail salon customer satisfaction in bangkok have a purpose to study the
general condition of marketing mix factors quality factors for nail salon services and customer
satisfaction in bangkok data were collected from the population of bangkok area, both male and
female who had experience in using nail it tokyo
shop, total 385 people using a questionnaire as a tool for data collection. The statistics used for
data analysis were percentage, mean, standard deviation. And analyze the hypothesis using the
multiple liner regression method.

The results of analysis of marketing mix factors the respondents focused on the
marketing mix factor. The overall picture is at a high level. When analyzing the factors of
marketing mix in various aspects, it was found that the factors of marketing mix were the most
product, followed by price, distribution channel and marketing promotion, respectively service
quality factor analysis results the respondents put emphasis on the quality factor of the service
overall at a high level. When analyzing the quality factors of service in various aspects, it was
found that the quality factor in response service was the most, followed by confidence. Trust
empathy and the touchable things, respectively.

The results of hypothesis analysis of marketing mix factors influencing nail salon
customer satisfaction. In bangkok, it was found that the product marketing mix factor distribution
channels and marketing promotion aspects influence on the satisfaction of the nail salon

customers. The price marketing mix factor did not influence the satisfaction of nail salon



customers. In bangkok and the hypothesis analysis of service quality factors affecting customer
satisfaction. In bangkok, it was found that the quality factor in providing the touchable service
and reliability Influence on the satisfaction of the nail salon customers. Was statistically
significant at 0.01, while the quality factor of the response service was confidence and

attentiveness did not influence the satisfaction of nail salon customers in Bangkok.

Keywords: Marketing Mix Factor, Service Quality Factor, Nail Salon Customer Satisfaction
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