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ABSTRACT

The study of Decision Making Process of buying Condominiums Generation Y in Bangkok
Metropolitan Region was conducted in order to study the personal factors, Behavior
in finding information before making a consumer's purchase decision and Behavior in purchase decision
Generation Y in Bangkok Metropolitan Region. The result from the collected data
of 400 sets of Bangkok Metropolitan Region the most of respondents were female with the age between 26-
30 year old, had Permanent staff, bachelor degrees, monthly income between

25,001 — 50,000 baht and the number of members living together is mainly 3 people.

The analysis of Behavior in finding information before making a consumer's purchase decision that
the high level. The results show that behavior in finding information before making a consumer's purchase

decision, it was found that the highest purchase target, the facilities in
the project and the time of purchase decision, respectively.

The analysis of Decision Making Process of buying Condominiums Generation Y in Bangkok
Metropolitan Region that the high level. The results show that Decision Making Process of buying
Condominiums Generation Y in Bangkok Metropolitan Region, it was found that the highest place,

promotion, price, generation Y and product, respectively.

The findings found that the personal factors there was different decision making process of buying
condominiums generation Y in Bangkok Metropolitan Region was no different and behavior in finding
information before making a consumer's purchase decision , it was found that the facilities in the project and
purchase target affected making a consumer's purchase decision with opinions in the same direction and
statistically significant at 0.01 but the time of purchase decision no affected making a consumer's purchase
decision.

Keyword: the personal factors, purchase target, the facilities in the project, the time of purchase decision
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