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Abstract

The purpose of this study is to examine the communication factor social interaction social values
service image and perceived value influencing intentions using services of fitness centers users in the
Bang Kapi District, Bangkok factors include demographic factors, communication factor, social interaction,
social values, service image and perceived value. The 400 sample were drawn from population in the
Bang Kapi District, Bangkok. Data were analyzed by using the frequency, percentage, mean, and standard
deviation and collected data from questionnaires with T-Test, F-Test (One way ANOVA), and Multiple
Regression Analysis.

The study indicated that the most population in the Bang Kapi District, Bangkok of the
respondents were female, 31- 40 years old, received Bachelor’s Degree, Occupation of private company
employee, received monthly income of 20,001-30,000 bath. Communication factors was rated at a
moderate level. (X =2.89). When each aspect, it was found that the aspect has the highest mean was
reference group ()? =3.02). Social interaction was rated at a moderate level. (X =3.08). Social values was
rated at a high level ()?:3.51). Service image were at high level ()?:4‘13)‘ When each aspect, it was
found that the aspect has the highest mean was reliability (X:4.19). Perceived value was rated at a high
level ()?:4.05). intentions using services of fitness centers users in the Bang Kapi District, Bangkok was
rated at a high level ()? =3.70).

The results of hypothesis test show that (1) users in the Bang Kapi District, Bangkok with different
sex, age, occupation and income had different overall intentions using services fitness centers at statistical
significance of 0.05 levels. (2) Communication factors; corporate communication and reference group had
influence intentions using services of fitness centers users in the Bang Kapi District, Bangkok at statistical
significance of 0.05 levels. (3) Social interaction, social values and perceived value had influence
intentions using services of fitness centers users in the Bang Kapi District, Bangkok at statistical significance
of 0.05 levels. (4) Service image; tangibility, responsiveness had influence intentions using services of

fitness centers users in the Bang Kapi District, Bangkok at statistical significance of 0.05 levels.
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Toun UadudruynravesEneuwuUdauny Usenausie e 818 sAunsany endn aladeliou
1.2 1dAads (Mean) wazanudoauuinnsgm (Standard Deviation) Ausuusiiszdums
Sadatiina lun Jadesusunsdeans Uduiusmedean ardleumedenn amdnwalnisuinng n1siud
Frunnen ewdlaliuinmsfiauadunes
2. alifioysnu (Inferential Statistics) M4lunsiinsevideyadall
2.1 defnweruidaliEmsiinuadunoiveslivinisluanunnsd nsuvmamunas
Funanue alimsliessideyanisadiinisvnaeu ttest
22 dWefnwenuidaliEmsiinuafunoiveslivinisluanunnsd nsuvmamuas
FUNAINDNY SEAUNMIANYT 918N warelasaiiou avldnsilmmevideyameatifrmuuususiunaaen
(One — way ANOVA) mnmuanuuanasaztiilgmafSeudisudunes Ineld3Sves LSD
23 leAnwiladesiunisdeans Ufdutusmadean ardonmadans nwdnualnsuing
mssusaneiinavinatornuidlalivininuadunesvorlivinsluununingd nsmmamues agld
MyIreveyamuainannaenyan Multiple Regression Analysis
HaN13398



M zideyauUUasUnuMsiTe Bestladesumsieans Ujduiusmadsan Adosmedans
nwdnwaimsuinig uaznsiuiandn fsvinadommuclalduimsiinuadusesvesliuimsluamung
ned) nyuvmsuAsansagURamsideldR ety

namsneiladednuanavelduimsluwnuiangd njammumuasnudt dndlvgdumends
fiong 31-40 Y fszAun1sfinwseduliaygye’ Tordnmdnauuisnensy waesglasediou 20,001 - 30,000
UM

uanngidafedumsdeasdemnuiilalivimsiinuadunosvealdvinmslunuiengd
nyaimasnuns Tasammsa egluszivanuddyuiunans Wefinnsansesiu wuin yasueglussduuiu
nand Tnedesmasduall naugds uasmsdoansuesesdng

sanAnTeifduiuimedsnusonnuidalivinsfinuaduneivesglivinsluamnengd
nyumavnuAs Tnsaaa eglussiueudidytiunas Ardoumnsdeandenudelalduinsiiau
adumesvogltuinshuununansd njamnumuns nenmsiu sgluseduanudfguin nmdnvalinisg
UimsennusalalduEmsTinuadunoivesfliuinisluamnangd njwmumuas nsnmsa egluszdy
anuddapnn doRrsansiednu wut nadueglussduddyann Tneewuddudsd aandoiowa
Pndla anusiulald nsnevaues uazdnwazmsmeonw

AN FlATEinIstuiiunuAronnuddlaliuimsfinuadunesveslduinislunungd
nyawmmuAs Tnsnmsa eglussdumnuddyun anuddalduimsiinuaduneiveslduimslun
Unngl nsamnanuas lnennsiu sglussAuanudfagnn

wan1aiUTsuLfisudvdnadonnudslalduinisiinuaiunefvoslduinisluunuiangd
AFIVNLTIUAT SIUUNATL N D1 SEAUNTSANY e uagTeldreiiou aunsnasunside Tadd
fliEnsluamungd nyumamuasid wa 01y ordwsglddaiou ety shlfanuslaldusmsfin
adunesTnonmsruinaiu waggldvimsluamunsngd nqammmuasidl sfunsnwsnety shiliana
ddlaldusmsinuaduseSlasnmauldei

panmTeitladodunsdemsinasommuidlalivinsinuaduneivoslduimslumnuiangd
nyammuAs nuiidadedumsieans madeansvesesding waenaudads Snadenuddlalduinisfinm
afumasyealdusnmsiuanuninzd njumavnues

KaMFIATEiaM e idutusdsaumui fnademnustaliusnmsiiniuaifumesves
AlFUsMsluunurngd numuriuas

panslaeienfoumadinunud fuadeanuidlalivinmefinuadunefvosliuinislunuig
n=d NUNNIUAT

pansiaTginndnuaimsuinsiinadennudlalivimsinuadune svosdlduinmsluumng
Ay nyamITIUAs WuUEILudnaEmIMenIn wasdunsnevaues TnadenuidlaliunisTinu
adunesvesflivinmsluumunengd njwmamuas wasiuanuiidedeuaslinda suamsidals s
warormuilalivinsinuadureivoliuimsluanuiined nyumamnuns

nannzinissuinna i Skadeanudslaldvimsiinuadunoivasldvinmsluunuig
n=d NUNNUAT
unaguuazenys1gna

1. iamsAmszissauaTsslalduimsiuasunesveslsusmstummuinsd njummum ey
Inenmzamegluszsusn livimeinuaduneifanudiadduinmsiinuadunoiratu Swoandosty
NITeves n3ny gRAneNs (2561) laAnwdmUTEANNIININAIA (3PS) fidsnanonnusdlaliuinisdives
funasedlumsliymmvauasegludluasined wanseadsuazdudsauunnsgussaidaliving
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d1vesffunasedlunislifynsaiuaseglualuasinen Tassimeglussduann egrditioddymaadafisd
0.05

2. wamsAnATIaslaldusnsimua S unse vosldusnistummuingd nyammaung TN
swiledyana laun e o7 ssiumsing e1dn uassrelinaiou amnsaayuUldned

2.1 amusalaliuimsinuadunesvesgliuinsluamunensd nsuwmavnuns 75 ey il
ausslaliusnsiinuaduneivesliuinmsluumunngd ngammumuasinenmsameatu Sy e
somusslalimsiinuadusesiindondaty Siaonadesiuideves ainssm Asusdnud (2560) nw
Hadeiiviwadensindulaasinsaninflnuadunosvesfuslnaluaansammamuns wui e fuilnad
fimausnssiusinsdnauleasinsandnfinadunesanduuzihvesandn luaseunds ileu vieauidn
wanenaiy egheliteddyeadniszsu 0.05

22 prwidlaliEmsTinuadunesvoslduimsluamnansd nyamanues fifleguay :1ldde
Wouseiu vilfanuddalduinsfinuadunevesdlivinisluanuiangd nwmmuasiaenme
seiu Fefuorguarnelddaiou fnadonnuislalivimsiiniuaifuneiindrsndafuiarasnndasiy
MATBYEIAANT Wisuaw (2559) lavinnisdinen ﬂﬁaﬁﬁwﬁ”ﬁyﬂuﬂﬁﬁaﬂ@uéaaﬂﬁﬁé’ﬂmamawﬂmmwmu
[wANFamIMILAT WU winOuenYy Wangamvsmunsiitienguareldreideurisiu nasonsiden
AugoeniaIg uwansnsfuegniitudfyneadfvisyiu 0.05

2.3 pusdlaldusnsTimuadunosvesglivinidluanuiensyd nyammumuas Adsedumsing
saftu sildmndaldldEmsiinuadusesvesgliuimslnenmauliieiu wanrhssdunsfnlidue
sorusslaldumainuadusesveslduimslumunngd njwmumuas aenadesiuideves I5dna
¥msan (2560) liAnundadefiidvsnasionsindulalduimsiinuadunesiidnlviuing 24 §2lus veq
fuslanluwnngaummamuas wuin seiunsAnubifinasensdnduladenlduimsiinuaduneside
33 24 alus vesfuslnalunngammanmuns sersiifoddameainfissiv 0.05

24 erusdlaliusmsinuadunosvesdlduinslusnungd nyammumuas Aflednsnsiu ¥in
Tanuidlaliuinsfimuadusesvosglduimslasamaamsaty uansiordndnasonudalalduimsiin
wardunesvesgliinsluanunngd nsaummuvnuns Jadenndoaiuideves Avsyvs yaaues (2558) Yade
fsidvEnaengfinssumssindulaatrsandnfinuadunesvesiuilnalunuiun ordnilnnudiiusiu
naAnssumsinaulaatnsaundniinuadunesluiuanuifaiasandniiauadunes Ussnnvesasing
audnflaadunes wanaddglunsalasandniinuadunes a8t dnyynsadAfisesu 0.05

25 awsdlalduimsiimuadusesvoslduinmsluanunngd ngummumunsidneldrodon
saftu vhlidanuidalivinsfinuadunesintu uanshmeldlnadorudlaliimsiinuadunes
yougfliuinmslununensl nsavmamnues Jaaeandosiuitevesdnm Weun (2559) ldvinnsinun Jade
fdfalumsidengudoanidsmevesminnuensy wangummauasnuineld fiasensidengudeen
fdame egnafitudfansadAtisesu0.05

3. wamsAnwtladgedmumsiemsinanonuialalsysmsimumdunesveltuinslummu
ns nyamauns asnsaasUlanad

3.1 Hafediunsioas dunisdeansvesesdns dnadenudslalduimsfiniuaduneives
fldusnslunuangd nsammamiuns deitedenudiui araddalivinsiinuadusesvosliuims
Tuwnuensd ngammannuas WanuddyiRefuiiadosumsieans sumsieansuesesdns lnanmsauily
Uhunana il ilAsedadedunald i Bnavesndiiuleduadindeaiifeluiinuss ullanuddy
innGsaenndesiungingsy uazlaidlndvesnlutiagiuiingAnssunasuuliiwesmsliladoadifeluns
Susdoyatnansegranniulsianadimsldadavesaulvelulasinad 1 Iwa. 2563 T social media
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3.2 Yadedrumsieans dunqusneds Snadenuidalivinmsfimuandunesvoslduinislun
vangd nqammsmnuas daidesianuiuin glduinsluenuiansd ngaymamnuas Tanud At
Hafosunsdoans dumanguénedalnenmelussdutiuna Tnsfianuddlagnnssdulnenduailngdda
Hunduiinguseehaiillianuddnannniaudule SsdunmsiléEmsiinuadunes nduieddlslldala
harisay (celebhidoyanaiiitedossluimnudu 4 wisll wimneulnddafimsdnruituuiltuiios
Tusmsiiauadunes 1nnnd1 Fsaenadesiunquinmanszyiiemnuates Fishbein and Ajzen (1975)
nanrmgAnsaumesaadnnaznasiwidelinssimgAnssudy 1 agld¥uBviwannisedesnungy
Ssdslnslanzogisbanguuyanalndda Fadeiduusgdlaiidfyedrmilsiiyanatz Ui uazaonndoaiu
Lamb et al (1992) indnainguéradsansnsnduusegds uasvilliyanaiilnddafunduiifiuuliiuiiazndos
AUVTOLINGANTIUAINAE

4. wamsAnwgduiusednuinanonssdlalduimsinumdunesvoslauimsTumuingd
ngamamsuas annsoaslasal

Ufduiusnedeandnadeanudslalduinisiinuadunofvosglduinisluanuiansd
nsawmvuASAneiy Feidetinnuniiuin ndnssusineg vesudilduiedestuyaradu Inefidvia
sefiu Wisunsemnsdmunniumn fe nislduimsfinuadunesdunsieuliinauaynlunisediv
AsaUATIATIe ety Yssmeudufduiusmedeny Tneflufasemedenuudfuieafunisudmsila
aduned Inenmsadlussiuuiunan Seaeandesiuanideves asevs inalaninud (2558) lévinmsfng
fatldoifanudimiususydvinadeuandonuiilafiazasinand Tumslivsnsimuadusesvesuilna
Tufiufinganmamuas wuih dededfduiuimedeay f3viwaludsunnderudtlafiazasindng egred
Teddaneadai 0.01

5. wamsAnwInleunsdinsiinason il livsmsinuasunesvelduinstummuins T
nyamamAg asnsaasUlanal

Afoumsdansdinaromiuslalduinsiinuadune fvoalivinisluanuinsd nsammamuas
BerAedamniiuin flivinmsluamunansd nssvmamnuas WanudWagReiumdeasmadaes Tasamss
Tuseduann Arflsunsdsaufinadennudslalivinsfinuadunofvosglduinslunuiensd
ngaAIUATANaTY BeaenndesiuamiAdeues Rugud naunve) (2558) vmsfinm amdnualuimsuas
Aflsunsdinudanadonisandulalunisidenlduinisaniuuiniseaniideanisvesusevivuluiug
nFammEUAS Inenudl Afleunisdany deasansdeauladisuuinmsaniuuinmseeninaainieunnsineiu
agfitudynsadffisesiu 0.05

6. wamsAm e udnuinasionusalalduinisimumdumesvosltusnsluamuinsd
nyamamAT asnseasUlanal

6.1 nwdnuainsuinig dudnuvazmansandnaderuaslalivinsiinuadunoives
dauinmslunuiengd ngammamuns deidesianmuiiuii gldvinsluaauiensd nsammamiuas T
anuddAEtunmEnuain1sUIn1sTaenmluseiuinn Feaenadesiunideves fiougueld wausve]
(2558) lgvimsfinu amanwalusnswazAneunediaudamasienisandulalumadelduinisaniuusms
oonidsmevesUsrwulumngaymariuas nuin amdnwalnsuinisteuszneusie Mudnuazmma
meam deradensdnduladSuuinsanuuinisesniidinievesUssrvuluunniunnumiuas ognell
Todfyymaadfiszdiu 0.05 uazdiaenndesiunuideves ynnnssn auysaiissae (2558) ¥insdnw
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Hadedifisvsnanenisinaulalduinisaniueantidinevuinlng (Fitness Center) va3Uszansluiun
nFuNNEIUAT Kan1539e wuhrdadeinumsaiauarnsinauednvaugnanenm deadenisindulaly
Uimsanusenindsmevuslngjuesuszrnslusngammamuas egrsfitodfomeadiffissiu 005

6.2 rdnuaimavins Fumnsnindediouaslindalifinadernuddalduimsinuaduneves
Aauimsluauisnsd ngamumuas Jeidesiaaniuin fldudnstumauengd ngammamuas 19
mnuddyAeTuamdnuainsuinisiasnmnnluszdiuinn deaenadesiuauideves asgns ne
Tanagui (2558) vinnsenwiladeiidauduiusuasdvinadunndennunilafiazassnsng lunsldusms
fnuaiinosvesiudlonluiufingaymmnuas wuindadmunindede Lifinadennuddlafiarasindnd lu
mslivEnsiinuadunesvesfuslnaluiufinganmumuns ogsditoddymeadad 0.05

63 nmidnuainisuing dumsmeuaussiinasderusslaliuins Fnwadusesveslduimsly
wangl ngamavuas Seidedimnaniiuin gléuinsluunuiengd agammumuas Tranudidy
Renfunmdnuainisuinig Funsmevausdasamyiluseiuinn Ssaonadosiuaideves ves fugud
wauswey (2558) evinmsfinwn anwdnwalusmsuazaeunednudmasnemsdndulalumsidelduinig
#01UUINMT08NAGINEUBIUTEVIVUIUANTIVNUIUAT NUTT AMENHAINITUTNIIATUNTNOUALD KA
semsindulairfuiinmsanuuimssenindsnevesussrvdunngammamuns sgrsiidoddameeing
YAV 0.05

6.4 nwdnuaimsuims anuiilaldlidnaderuslaldmsinuaduse fvoalduinisluan
vangl ngammaviuas ededimnudiui {ldunsluenuiensd agavmssnuns Thauddquiedu
amdnwalnmsuins anusiulaldlaenmsnlussivinn GeaenadosivaiAdoves aeny @ainusssu
(2558) ¥msAnwamnmnsliuinisuasnmdnuains dudiidisvinarennudslalunisld ving
Sumesifinuseauuud wui Jafedrunslianudedu nuitlifdvinadennudalalunisldving
Sumesifinusenuuudegalitudfyneadng 0.05

7. uamsAnyInIssusnamiinasenudaleldusnisimumdune svoslsuimstuaurnsd
nyamaAS asnsaagUlanal

7.1 masuiauminadeanuddalivimsiinuadunesvoslduinsluanunansd Wanuddsy
Rerfunssuiruane Taenmsaslussduann danudiui fléuinmsdesmsléiinuadunesiduns
idRuaguamlindusmiaiuaisaussonmmenenn desmamsuue idomnaflyiduusinlumsly
ireseeniidameliegiagnies mslivimsvesiinwaduneimshouaiisyadnmmifunglduiams
wariinuadunosilivinsuimsdanisuasnsdniunuia seliaunmdinvesdlduineidu femnu
wangaLTIAarAnaNSlEUINg Sadenndestummitoss S3nA Junun (2561) WinsideEes
mssuianeuarauiilatondadasiosvesiuilnaemilnenudn Svswansiuinuandnsuriesinase
AudlatonAntausiosasiuslng ag1el deddmeadAfisdu 0.05 uasdsaonadoatusumes SadBin
An3uuenns (2559) YinmsAnwn Andlen msuFiunAEnsae masuiemudsuagnsiemamamsnans
fifvEnadensiadulafendnnmomaiatuiionssentidameves Austnaludaninaymsanas lnewudn
mssusFunme AR asiisvswaremsiadulatonan st ogaiiibddymeadRfissdiu 0.05

JaFUDNYS

[y Y

ynuamITensell deiausnuzluniide Weldliduwseleniduleyaiugruionmsuiulsuas
Naununsaslaldusmsiinuadunes dmaluil
Tvenunsdoas
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1. mydeansvesesdng Mnuansifouandliiiiuin Jededumsdeans msdeansinasenusalld
vimsinuadunesvosliuinidluanuiensd nswmavues fadu glduinslinnuddyduegiantly
msltaewdinuesiinuadusesifuszneumsdndulalufanssunsig

2. ndudneds MnamATeuandiiftuintatedumsieas nquérsdsdinadennusalalduinsiin
wadumesveaflduinisluununangd nsaummuviuas fadu lidesdundudradmmnssionsdon
vinefayaravionguauiadidvinad @y ennfnsnnesyanalunsiindifon Visued wiavhlunieviiad
anzzastdiiuddihmudsesngi driuwniatadedunisdess Swnnsatinesuieitelmsuin
Uszausimalinsutmamsanmsdeansuesesdnsuaznguinidaietesiunsuimsiiauadunes oedls
fifivwarorruidalduimevesdldvinmsluanunangd nammamuns
Ufauiis I eanu

Ufduiusnedeaninareninudslalévinsiinuaduneiveadldvinsluiunuiensd
nymITUAT Fatiu woRnssueingg vesyusitiduidestuynnadu taeddviwasedu vieufitemns
Hauudtuinn Ao mslivinsinwadunefdunsieuliifnanuaynlunmsegfuaseuaiy/ifiou fadu
Ussrmuliufduiuimedean nefufizemedsruunsufeatunmsuimsiinuadunes
ATl

Afoumedsndinaromiusslalduinsiinuadune fvoaldusnisluanuinsd nsammamuas
Fatu anusidlaliuinmsfawesifunesinduiiieunaemssdgUnsniuasiansslivhiivainuaisuin
annmsathinesuedielinuisreudanuddadduimesliuimsluanuiangd numavuns
nmanwalnIsuing

1. Snwaizn1anieniy AnuanIdTeuandliiiuin Mmanyaznsuing dnvasnesnenielase
anusslaliuimainuaduneivesflduimsluanuiensd nummumuns Ky glusmsliaudidy
dnwazmameamduegnann msiiauiuaiolazauninuesgunsaleenindenie uaznsinEsunios
ponfdamediliuiuauiuly anuidessinuazein gunsaflunisesnidsmeiinanavany wazdiuau
gunsalluniseenidimerieswensdnuiuandn aouuinsilawaduneilomedemasan aauuinis
nadumesannsaiumslvaznn aauuimsiinwaduneimstivuaiansasesiudunlduinig

2. ananideiouazlines MnramAdeuandiiiuin mndnwaznsuing mnuindeiouay
Tnila finadernuidlalivinsimuadusesvosilduimslumunngd nyawmamunas fedu glduinms
Teuddgsnuennindedeuaslindladuegiswnn msiimsmnadagunsaleenidmeeswariiave
winaudanudinunsesndidsmedueged gunsainiseeniidineldzuseanasgiuuazanulasnse
anuuimseenidsmeiiaunsallumsnsisguninwesgnéineuiiazuivnsiime anuEnsinuadunes
funvduazgunsniugumennaidesiudmivgnélunsdifuthsnnnsuimeienie

3. MamauaLes Mnkamsideuandliiiudn amdnuarnisuing namovaues nadeanuilald
vimsfinuadumesvowflduinislumauiengd nsunmumuns fadu lduinslianudidadiuns
novausaduogisun niineumnsoneumaugnildiuiifigninsons wagninauanmnsaliduuztih
wazudlvdayvivesfuilaaliiuna ninaulianumdeusazifulaliuins ninaudanusimsluns
THUINT WaeniinauaUIsRoUALaIAY A DN TV US InA e Luviud

0. eraitllald nwansideuandliisiuin nmdnuaemsuing druanushilald Siadoeudila
Tuinsfinwadusevesdléuinisluanunnsd nsaymamuas feiy dluinslfauddydumim
shilalgduegrann anuilauaduseiiinmyadeugunial anuEmsiinuadusoilissuunisliving
fazmnsaings wiinanlddmafignin uasninaumsgngnmSeuiesriemuyaiATeuUUYeseIAng @y
Tmadunesidmnuninnuegwasudiulumsinnuguagnitegnaenian
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5. mM3suiiuamAn annan3deuwandiiiuin mmdnwaensuing mssuiiiunmen Suase
auidlalivinsRimuadunesvosliuinslunuingd nsammamuns fau glduinslfanuddy
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Ameuwuivsnzay Tinuadusesasivinafiamnsasessudunliuing Inuadusesmstimsuuesi
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Towuauuziion sy 3seasanaly

1. wuzahlivhmsanmemusalaldusmslugndedesugiieatos ieflayldimai foumimude
goalunmsiaugsiaiinuaduned ieflazfulsuiefugunsainisoendidinie n1su3ing wited
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