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ABSTRACT

This research on employees' opinions towards the management of Pruksa Real Estate Public
Company Limited aims to study the opinions of employees towards the management of Pruksa Real
Estate Public Company Limited from Number of samples Employees of Pruksa Real Estate Public
Company Limited, total 329 persons. The tools used for data collection were questionnaires and
analyzed using computer software. To find frequency, percentage, mean (X), standard deviation (SD)

The results showed that 1) Total of 329 employees of the survey respondents, most of them
belonging to the CMO Group Corporate Marketing, 71 people, accounting for 21.60 percent, being
female, 228 people or 69.30 percent, aged 35-47 years 146 people, representing 44.40 percent, have a
marital status of 179 people, or 54.40 percent, have a bachelor's degree, 250 people, or 62.30 percent,
have a level 4-5 positions of 140 people, or 42.60 percent have income. Per month 15,000 - 20,000 baht,
138 people, or 41.90 percent, and have a length of time to work 11-15 years, 104 people, or 31.60
percent.

2) The overall management of Pruksa Real Estate Public Company Limited was at the highest
level. When considering each aspect, it was found that it was at the highest level of 3 aspects: Leading,
Organizational Management, and Control. (Controlling) and planning (Planning) is at a high level

(respectively.

Keywords: administration, opinion
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