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Abstract

Subject research Marketing mix factors in purchasing products via online media of
employees of Kasikorn bank intended for (1) to study personal factor variables of employees
of Kasikorn bank (2) to study the online shopping behavior of employees of Kasikorn bank
(3) to study the marketing mix factors in purchasing products through online media of
employees of Kasikorn bank (4) to study personal factors Compared with marketing mix
factors in purchasing products through online media of employees of Kasikorn bank
(5) to study the behavior of purchasing products through online media Compared with
marketing mix factors in purchasing products through online media of employees of Kasikorn
bank The sample used in the research were 400 Kasikornbank employees who worked during
the year 2023 use Taro Yamane's calculation principle by distributing questionnaires to the
sample group. Convenience sampling is applied the research tool is a questionnaire created
by the researcher divided into 4 parts : Part 1 was a questionnaire on the demographic
factors of the sample. Part 2 was a questionnaire related to online shopping behavior of
employees of Kasikorn bank, consisting of media used to buy products. Frequency of
purchases per month price level per purchase The different factors affect the purchase of
products through online media. Part 3 questionnaires related to the 4Ps of marketing mix
factors, consisting of product, price, marketing channel. and marketing promotion

The study found that Personal factors include gender, age, education level, job
position, average monthly income. and different operational experience There are different
marketing mix factors for purchasing products through online media of employees of
Kasikorn bank with statistical significance 0.05 and purchasing behavior through online media,
including media used to buy products Frequency of purchases per month and price levels
per purchase are different There are different marketing mix factors for purchasing products

through online media of employees of Kasikorn bank.Statistically significant 0.05

Keywords : Marketing mix, Online shopping behavior.
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