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ABSTRACT

The objective of research subject “The intention to buy medical devices of the
population in Bangkok™ is (1) to study the intention to buy medical devices of the population
in Bangkok, (2) to study the differences between personal factors and the intention to buy
medical devices of the population in Bangkok. (3) to study market mix factors and theory
planned behavior factors that affects the intention to buy medical devices of the population in
Bangkok. The sample group used in the research were 400 consumers who had bought medical
devices and lived in Bangkok, calculated by Taro Yamane's formula, non-probabilistic

sampling by a convenient random method.

The study found that Individual factors include different age and occupation among
consumers. There are different Intention to buy medical devices statistically significant 0.05 as
for market mix factors (4P) and theory planned behavior factors, factors affecting the Intention
to buy medical devices of the population in Bangkok, namely the factors place, product and

service, promotion, subjective norm, perceived behavior control.
Keywords: Intention to buy, medical device
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