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Abstract

The objectives of this study were 1) To study the level of Street Food purchasing
decision of the local consumer in Chonburi. 2) To study Street Food purchasing decision of the
local consumer in Chonburi, classified by personal factors; sender, age, education level, career
and the average monthly income. 3) To study Marketing Psychology factor and Marketing Mix
factor, which affect Street Food purchasing decision of the local consumer in Chonburi.

The sample group was 400 local consumers in Chonburi, surveyed by the questionnaire
as a data collecting tool. Analyzing statistics are percentage, frequency value, average and
standard deviation. The Independent Sample (t-test), and One-way ANOVA (F-test) were used in
Hypothesis testing to find the significant differences. In these circumstances, the result would
lead to the paired comparison test by LSD and Multiple Regression Analysis.

The Hypothesis test result indicates that the variety of genders and ages of the local
consumer in Chonburi tends to differentiate the Street Food purchasing decision. In contrary,
the variety of education level, career, and average monthly income of the local consumer
indicate an indifferent effect toward the Street Food purchasing decision. Furthermore, Marketing
Psychology factors; Motivation and Personality, and Marketing Mix factors; Product, Place and
Promotion, significantly affect the Street Food purchasing decision of the local consumer in

Chonburi.

Keywords: Street Food; Marketing Psychology factors; Marketing Mix factors
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