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ABSTRACT

The objective of the research subject “Purchasing intention of products from
7-Eleven vending machine (case study: Bangkok)” is 1. To study the purchasing
intention of products from 7-Eleven vending machines by consumers in Bangkok. 2. To
study the purchasing intention of products from 7-Eleven vending machines by
consumers in Bangkok. Classified by demographic factors. 3. To study the marketing
mix and planned behavior affecting the purchasing intention of products from 7-Eleven
vending machines by consumers in Bangkok. The population wusedin the
research was 400 people, and non-probabilistic sampling by a convenient random
method. The instrument of this research was a questionnaire. The statistics used for
analyzing data were frequency, percentage, mean, standard deviation, t-test, F-test,
and One-Way ANOVA.

The study found that demographic factors include education level and the
average monthly income is different. It seems that consumers in Bangkok purchase
products from 7-Eleven vending machines differently. The marketing mix includes
product, price, place, and planned behavior, including attitudes, subjective norms, and
perceived behavior, which affect the purchasing intention of consumers in Bangkok
from 7-Eleven vending machines. Statistically significant: 0.05

Keywords: Decision-making, 7-eleven vending machines
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